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SUSTAINABILITY
REPORT

INSPIRING
TRANSFORMATION.
REALISING ASPIRATIONS.

Helping realise aspirations of over 3.6
million customers

AT MAHINDRA &
MAHINDRA FINANCIAL
SERVICES LIMITED,
WE SEEK TO MAKE
A DIFFERENCE. WE
FACILITATE FINANCIAL
INCLUSION FOR RURAL
AND SEMI-URBAN
INDIA.

We have created financial solutions that empower and enable our
customers to give shape to their dreams and help them Rise.

Only Indian company from the BFSI
sector to be included in the RobecoSAM
Sustainability Yearbook 2015

Our versatile and socially inclusive solutions facilitate loans to
customers based not on their current financial status, but their
future earning potential. Our business philosophy is based on our
confidence in the capabilities of people. It shapes our belief that
no aspiration is too difficult to realise, no transformation too big to
usher in, and no dream too big to give vision to.
We believe that this will set the pace for a change in the Nation,
that is for the better, and turn it into an entity that is sure of itself,
its potentialities and future possibilities.

CRISIL AA+/ Stable rating reaffirmed to
Company’s Long-term Debt Instruments
and Bank Facilities and CRISIL A1+ to
Company’s Short-term Debt and Bank
Loans.

Received Commendation Certificate
for Significant Achievement from CII
ITC Sustainability Awards 2013 CII ITC
Centre of Excellence for Sustainable
Development, India in Category A (annual
turnover of ` 2,000 Crores).

Member of Dow Jones Sustainability
First Indian
NBFC to be included in the
OUR JOURNEY
TO
Index – Emerging Markets for two
Carbon Disclosure Leadership Index
REALISING ASPIRATIONS
consecutive years
2014.

02

32

04

36

06

40

24

57

28

63

Executive Speak

Reporting Scope

Supported 6,305 girl children through
Nanhi Kali in FY 2014-15

Service Performance

Environmental Performance

Company Profile
Nurturing Talent
Planted over 78,141 saplings across
6,257 Esops volunteers contributed
India in FY 2014-15
26,367 man-hours towards social
14
46
programmes
Corporate Governance
Social Performance

Sustainability and Us

Economic Performance

GRI G4 Content Index

Glossary and Abbreviations

02

SUSTAINABILITY REPORT 2014-15

EXECUTIVE SPEAK

03

EXECUTIVE SPEAK

Sustainability has been a part of our organisation’s
philosophy since its establishment. Our growth story
mirrors the story of India’s transformation and its vision
for financial inclusion. It’s this very purpose that we
work with and extend our services to the communities
in rural areas with the aim to change their lives.

The foundation of our continued
growth over the years has been our
ability to strike a deep connection
with our customers based on our
understanding of markets and their
economic needs.

We embarked on our sustainability
reporting journey, based on the triple
bottom-line approach three years ago
with our first Sustainability Report for
FY 2012-13. Inspiring Transformation,
Realising Aspirations is Mahindra &
Mahindra Financial Services Sector’s
Sustainability Report for FY 201415. This report is based on the Global
Reporting Initiative’s (GRI) G4 guidelines
and encapsulates our efforts and
progress in the journey towards building
an organisation that cares for the future.
The report reiterates our belief in the
path we have chosen – to be a leading
financial services provider in semi-urban
and rural India through our mission of
‘Transforming rural lives’. We aim at
achieving our mission by identifying and
fulfilling needs of customer across
the country.
As an integral enabler for livelihood
creation, we have been a facilitator of
entrepreneurship, farm mechanisation
and affordable housing along with

providing security of life, property and
access to essential financial products and
services. The foundation of our continued
growth over the years has been our ability
to strike a deep connection with our
customers based on our understanding
of markets and their economic needs.
These insights have, in turn, given
impetus for our long-term goals to align
with the Government’s objective of
enhancing financial inclusion. We are
gaining momentum by becoming an
integral part of the rural eco-system and
recruiting employees from local colleges
and empowering them to take decisions
that help us build trust among our
customers. Today, we have a presence
in over 241,000 villages, i.e. one out of
every three villages in India. A workforce
of over 18,000 people across 1,100
offices helps us realise aspirations of over
3.6 million customers across India.
We continue to drive positive change
through our Group’s Rise for Good
framework that binds our sustainability,

Our constant endeavors are to raise
the bar on sustainability; be a leader
and continue to get recognised by
bodies within the sector as well as
the industry at large.

corporate social responsibility and
corporate governance initiatives. Our
Financial Services Sector’s Sustainability
Road Map has helped us develop a
better understanding of sustainability and
defined clear goals for the future covering
aspects of Eco Efficiency, Product
Responsibility and Employee Care and
Development. Through this framework,
we have been ensuring contribution to
planet beyond profits and empowering
communities through financial literacy
along with focus on growth and well-being
of our employees. We are strengthening
our Sustainable Business Model with
continuous focus through our customer
centricity, organisation’s outreach,
adopting partnership approach with all
our stakeholders.
Our approach and accomplishments
on Corporate Social Responsibility
complements the mission of transforming
rural lives and contributing to people,
planet and profit in true sense. We
have been constantly making a positive
impact to the society in areas of health,
education, environment protection,
skill enhancement, rural development
and technology incubation. Our 6,257
employees contributed over 26,300 manhours while volunteering for various CSR
initiatives during the year.
Our constant endeavours are to raise
the bar on sustainability; be a leader
and continue to get recognised by
bodies within the sector as well as the
industry at large. We have been a part

of the Dow Jones Sustainability Index for
Emerging Markets for two years now and
also feature in the Carbon Disclosure
Leadership Index 2014. Such recognition
encourages us to work towards delivering
on our stakeholders’ expectations. We
are keen on imbibing an organisational
culture that is proactive towards aspects
covered under sustainability.
I urge you to read our story of Inspiring
Transformation and Realising Aspirations,
and I’m confident that you would be
able to connect with our journey so far
pursued with passion.

Ramesh Iyer
Managing Director & President - Financial
Services Sector and Member of the
Group Executive Board
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REPORTING SCOPE

Report Boundary & Scope
The reporting period for Mahindra
Financial Service Sector’s third
standalone sustainability report is
April 2014 to March 2015. We are
committed to reporting our triple bottom
line performance on an annual basis. We
follow the Global Reporting Initiative (GRI)
Sustainability Reporting G4 Guidelines,
the most widely adopted non-financial
reporting framework in the world. It is
used to help communicate sustainability
performance while encouraging
transparency and accountability.

Regional distribution and Scope presence

Other companies in India which are wholly
owned subsidiaries are not included in
the scope of reporting are listed below
with the reasons for not including them in
the scope of reporting:
	Mahindra Asset Management
Company Pvt. Ltd. (MAMCL)

Chandigarh
Hyderabad

Delhi
Lucknow

Jaipur

North

Currently we are in the process of
obtaining regulatory approval from the
Securities and Exchange Board of India
(SEBI). During the year under review,
MTCPL has not commenced any
business activities.

	Mahindra Trustee Company Pvt. Ltd.
(MTCPL)

South
Bangalore

Chennai

Cochin

This report is prepared adhering to ‘In
Accordance – Core’ option of GRI G4
Guideline.

This report is externally
assured by KPMG

Guwahati

 he scope of reporting is the regional
T
offices marked in region-wise map of India
on this page and the following subsidiary
companies of Mahindra & Mahindra
Financial Services Limited:

Patna
Bhopal

Kolkata

East

Central

Ranchi
Raipur

Bhubaneshwar

1.	Mahindra Insurance Brokers Ltd.
(MIBL)
2.	Mahindra Rural Housing Finance Ltd.
(MRHFL)

Report Scope Limitations

Considering a large network of 1,108
branch offices across India, the scope
has kept limited to the Head Office (HO)
and Regional Offices (ROs).

Ahmedabad
Nashik
Mumbai

Nagpur

West

Thane
Pune

The scope of the report is limited to
India and Mahindra Finance USA, LLC
(MFUSA) is excluded from the scope of
reporting. Further, some regional offices
and all the branch offices are not covered
in the scope of reporting. As we continue
our reporting journey, we will add all
regional offices in the scope.

our reporting but also the quality of our
products and services.

We welcome suggestions. These are
vital for strengthening our processes and
help us improve not only the quality of

Corporate Office
Mahindra Towers, 4th Floor,
Dr. G. M. Bhosale Marg, P. K. Kurne
Chowk, Worli, Mumbai - 400 018.

Location of the organisation’s
headquarters
Registered Office
Gateway Building, Apollo Bunder,
Mumbai - 400 001.

Please email your suggestions, views and opinions to
sustainability.mmfsl@mahindra.com
Materiality Disclosure Information:
• G4-17, G4-23

Materiality Disclosure Information:
• G4-17, G4-23
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COMPANY PROFILE
MAHINDRA GROUP

Our unique business model of creating
empowered companies combines
entrepreneurial independence with Groupwide synergies. We conceive and develop
new services to empower our customers.
In return, we, along with our engaged
customers, enable people to Rise.

Mahindra is a USD 16.9 billion
multinational group based in Mumbai,
India, with more than 200,000 people
in over 100 countries.
One common idea binds the Mahindra
Group: a determined pursuit of one
purpose - to enable people to Rise. With
operations in 18 key industries, we aim
to power growth that creates a positive
change in the society. We are leaders
in fields of utility vehicle manufacturing,
information technology, tractors, financial
services, real estate and vacation homes.
We also have a presence in aerospace,
aftermarket, components, consulting
services, defense, energy, logistics, retail
and two wheelers.

Guided by
the three pillars of
‘Accepting No Limits,
Alternative Thinking and
Driving Positive Change’,
we strive to build not just
products and services, but
new possibilities for a truly
sustainable future.

Mahindra & Mahindra
Financial Services Limited
(MMFSL)
Mahindra & Mahindra Financial Services
Limited (MMFSL) is a subsidiary of
the Indian conglomerate, Mahindra &
Mahindra (M&M). It is a leading NonBanking Financial Company (NBFC),
catering to the financing needs of the
large population residing in rural and
semi-urban areas of India. We provide
a range of retail products and services,
such as financing utility vehicles for
commercial use and personal use,
tractors, SME loans, and many other
commercial products.
On recognising the demand in niche
segments, we have introduced Mutual
Fund Distribution, Fixed Deposit Schemes
and Personal Loans.

Mahindra & Mahindra Ltd.
Has been named as one of
India’s Best Boards by the
Economic Times
– Hay Group Survey*

The Mahindra Group has
been ranked No. 3 in The
Economic Times’ list of
India’s Best Companies for
CSR 2014

Mahindra Insurance Brokers Limited, our
subsidiary company, is in the business
of distributing life and non-life insurance
products through tie-ups with various
leading insurance companies.

retail financing to end-user customers on
Mahindra tractors, implements or used
products. DLLFS and Mahindra Finance
have 51% and 49% stakes respectively in
Mahindra Finance USA LLC.

Another subsidiary company, Mahindra
Rural Housing Finance Limited, was set
up to focus on providing loans for housing
requirements, both for construction and
upgradation of houses in rural and semiurban markets. As a bridge between the
organised banking sector and the local
money lender in rural India, Mahindra
Finance has forged strong bonds with
customers.

Through a vast network of 1,108 branch
offices and human resource strength
of over 14,000 employees, Mahindra
Finance has established more than 3.6
million customer relationships across
India. Mahindra Finance has financed
assets of about ` 2,433,110 lacs,
generated income of ` 558,471 lacs and
PAT (Profit after Tax) of ` 83,178 lacs‑ in
March 2015.

In 2011, Mahindra Finance entered
into a joint venture with the US based
De LageLanden Financial Services Inc.
(DLLFS), a wholly-owned subsidiary of
the Rabobank Group. The joint venture is
marketed as Mahindra Finance USA LLC,
providing exclusive wholesale inventory
financing to US-based tractor dealers and

Over the years, Mahindra Finance has
extended support in retail financing
for other products like tractors, twowheelers, commercial vehicles and
pre-owned vehicles. The Company also
provides trade advances for business
needs to dealers of Mahindra Group
products.

MAHINDRA & MAHINDRA LIMITED

Mahindra & Mahindra Financial Services
Limited (51.2%)

Mahindra Insurance
Brokers Ltd.
(85%)

Mahindra Rural
Housing Finance Ltd.
(87.5%)

Mahindra Finance USA
LLC (49% Joint
Venture with RaboBank
Group Subsidiary)

Mahindra Asset
Management
Company
Pvt. Ltd. (100%)

Mahindra Trustee
Company Pvt. Ltd.
(100%)

*For more information, please visit www.mahindra.com/Who-We-Are/Overview

Material Aspects covered in this section:
• Corporate Governance
• Sustainable Business Model

Materiality Disclosure Information:
• G4-17
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Geographic presence

VISION

15

To be a leading
financial services provider
in semi-urban and rural
India.

14
28

CORE PURPOSE

6

35

13 10

To challenge conventional thinking and
innovatively use all our resources to
drive positive change in the lives of our
stakeholders and communities across
the world – to enable them to Rise.
Our Core Purpose delineates our
purpose of existence and binds the
entire Mahindra workforce across
the globe to develop solutions that
can create a sustainable future.
It sets our aspirations to grow as
a sustainable business and
outlines our approach to help
our stakeholders prosper
and Rise.

Sr.
States
No.

3
34

29

30
5

MISSION

To transform rural lives and
drive positive change in the
communities.

16

20

12

4
23

36

22
24

33

7
9
8

26
21
32
1

CORE VALUES

2

Our Core Values inspire us to enable the world to
Rise and lead by sustainability – social, economic
and environmental. They are an amalgamation of
what we have been, what we are and what we
want to be:
•
•
•
•
•

Good Corporate Citizenship
Professionalism
Customer First
Quality Focus
Dignity of the Individual

11
17
27

19
18

31

Note: Numbers in the map above correspond to the
Serial No. of the respective states in the table.

25

09

No. of villages of
MF’s presence

1

Andaman & Nicobar Islands

2

Andhra Pradesh

3

Arunachal Pradesh

4

Assam

198
8,042
124
4,410

5

Bihar

6

Chandigarh

19,608

7

Chhattisgarh

8

Dadra & Nagar Haveli

61

9

Daman and Diu

22

21
8,945

10

Delhi

11

Goa

12

Gujarat

13

Haryana

14

Himachal Pradesh

5,640

15

Jammu and Kashmir

1,556

16

Jharkhand

6,340

17

Karnataka

13,891

18

Kerala

19

Lakshadweep

20

Madhya Pradesh

25,731

21

Maharashtra

20,522

22

Manipur

23

Meghalaya

24

Mizoram

25

Nagaland

26

Odisha

250
14
11,744
5,278

1,642
1

3
1,213
38
1
10,437

27

Puducherry

28

Punjab

29

Rajasthan

30

Sikkim

31

Tamil Nadu

9,793

32

Telangana

7,119

33

Tripura

34

Uttar Pradesh

35

Uttarakhand

2,332

36

West Bengal

15,557

GRAND TOTAL

73
6,318
18,308
321

318
35,495

241,366
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Milestones

1991
Organisation incorporated and received
certificate for commencement of business

1993
Commenced operations with the
financing of M&M Utility Vehicles

1995
First branch outside Mumbai, established
at Jaipur with aim to expand business

1996
Started financing M&M dealers for
purchase of tractors

1999
Tractor retail financing in rural and semiurban areas introduced

2001
A decade of good work results in total
assets crossing the `10 billion mark

2002
	Started financing of non-M&M vehicles
	International Finance Corporation
grants us Tier II debt

2004
Listing of non-convertible debentures
on BSE on the wholesale debt market
segment

2005
MIBL becomes a wholly-owned
subsidiary

2006
	Issued Initial Public Offering
	Collaboration with Maruti Udyog
Limited

2007
Issued a certificate by the RBI under
Section 45-IA of the Reserve Bank of
India Act, 1934, classifying it as an ‘Asset
Finance Company – Deposit Taking’

2008
Entered the home loan business through
our subsidiary, MRHFL

2009
NHB provides 12.5% equity participation
for our subsidiary, MRHFL

2010
Introduction of finance for Commercial
Vehicle and Construction Equipment

2011
	Total Assets crossed the ` 100 billion
benchmark

	MIBL announced a strategic
partnership with LeapFrog
Investments
	Ranked 9th in the prestigious Dun
& Bradstreet’s India’s Top 500
Companies, 2011 (released on 1st
June, 2012), based on the total
income in the FIs, NBFCs, and financial
services sector

Maiden QIP Issue
	Joint venture with Rabobank
subsidiary for tractor financing in the
USA
	Consolidated the product portfolio by
introducing schemes for Small and
Medium Enterprises (SME) financing

2012
	Crossed the benchmark of financing
more than two million customers
through more than 1,000 branches
	Maintained an 18% Capital Adequacy,
complying with the minimum
requirement of 15% set by the RBI
	Long-term debt instruments and bank
facilities rating of ‘AA+/ Stable’ rating
reaffirmed by CRISIL
	Won the inaugural Porter Prize in the
category of Creating Distinctive Value
	MRHFL selected as the winner
of the Golden Peacock Innovation
Management Award

2013
	Winner of the prestigious Golden
Peacock Award for Excellence in
Corporate Governance
	Woori Financials and Mahindra
Finance sign MoU for Joint Venture
	Consolidated PBT crossed ` 1,000
crores
	Awarded one of Asia’s Most Promising
Brands by World Consulting &
Research Corporation
	Ranked 10th in the prestigious Dun
& Bradstreet’s ranking of India’s Top
500 Companies, in 2012, based on
the total income in the FIs/ NBFCs/
Financial Services Sector

2014
|India Ratings and Brickworks Ratings
upgraded our long term debt rating
to “AAA”. CARE Ratings also assigned
“AAA” rating to our Company’s long
term debt.
	MIBL was declared ‘Broker of the
Year’ at the 18th Asia Insurance
Industry Awards
	Mahindra Finance wins ABP Award
for the Most Admired Company in the
Financial Service Sector
	We crossed the benchmark of
financing more than three million
customers through more than 1,000
branches
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Shareholding Pattern
Shareholding Pattern by ownership as on 31st March, 2014
Category of Shareholders

Number of
Shares held

% of
Shareholding

Promoters

291,207,660

51.20

Foreign Institutional Investors

191,865,763

33.73

Foreign Portfolio Investors

25,109,523

4.41

Resident Individuals

17,730,867

3.12

Mutual Funds

16,612,539

2.92

Bodies Corporates

6,469,454

1.14

Promoter Group

4,624,289

0.81

HUF

2,780,595

0.49

Indian Financial Institutions

1,893,421

0.33

Venture Capital Fund

1,855,000

0.33

Employees

1,834,413

0.32

Insurance Companies

1,800,208

0.32

Directors

1,469,825

0.26

Clearing Members

1,296,242

0.23

Trusts

862,711

0.15

Non Resident Indians

811,546

0.14

Banks

540,904

0.10

568,764,960

100.00

Total

Mahindra Insurance
Brokers Limited
Mahindra Insurance Brokers Ltd. (MIBL),
a subsidiary company of Mahindra
& Mahindra Financial Services Ltd.
(Mahindra Finance), entered the
insurance broking business in May
2004 to meet the insurance needs of
customers primarily in the rural and
semi-urban markets in India.
MIBL undertakes Direct Insurance
Broking businesses in both Non-Life and
Life insurance segments for individuals
and corporates. The insurance broking
service helps customers to select the
best insurance products. The Company’s

customised solutions (like Mahindra Loan
Suraksha, Mahindra Arogya Suraksha
and Sampoorna Suraksha) and team are
well-integrated and equipped to meet our
customer needs, reflecting its objective
of serving the underserved markets.
MIBL spread its wings and upgraded the
license to a Composite Broker License in
September 2011, thus foraying into the
Reinsurance Broking business along with
Direct Broking. Today, MIBL has created
a strong presence not only in India, but
on the global map too, having established
relationships with reinsurers and
reinsurance brokers in over 25 countries.

Mahindra Rural Housing
Finance Limited
Leveraging a wide presence in rural India,
our subsidiary Mahindra Rural Housing
Finance Limited (MRHFL), caters to the
growing housing segment. We have also
partnered with National Housing Bank
(NHB), the regulator and apex financial
institution for housing in India to strengthen
our presence in the sector. We continued
to focus on serving customers in rural
India with a majority of the loans disbursed
to customers in villages with an average
annual household income of less than
` 2 lacs. In FY 2014-15, around 81,960
families were given home loans (in addition
to around 181,120 existing families

as on 31st March, 2014).We have
been expanding MRHFL’s geographical
presence, to provide affordable services
for rural households and have also
entered the semi-urban market segment.

Awards & Recognition
Our Company and members of our team
were recognised for their efforts by
various bodies and institutions during the
last financial year. These include:
Mr. Ramesh Iyer was adjudged the ‘Best
CEO - Financial Services Sector Mid
Cap’, by Business Today, at an Awards
function held in Delhi, on 28th November,
2014. He was also shortlisted in the top
five overall Best CEO mid-cap category
across all industries.
Mr. V. Ravi received the ‘CFO 100 Roll of
Honour, 2014’ award in the category ‘Winning Edge in Raising Capital/Fund
Management – Revenues above ` 1,000
crores’ in 2014.
Mr. V. Ravi was awarded the ‘CFO 100
League of Excellence, 2015’ award by
CFO 100 in the year 2015.
We won the ‘Golden Peacock National
Training Award’. The award was
presented by Shri Oommen Chandy,
Hon’ble Chief Minister of Kerala during
the 24th ‘World Congress on Total
Quality and Leadership’.

Mahindra & Mahindra Financial Services
Limited was declared the winner of the
‘Golden Peacock HR Excellence’ for
2014.
We ranked 83rd among 500 plus
participating organisations in ‘Great
Places to Work, 2014’.
We were listed on the ‘Dow Jones
Sustainability Index (DJSI) – Emerging
Market Trends’ for two years
consecutively - 2013 and 2014.
We are now a part of the Carbon
Disclosure Leadership Index (CDLI),
2014, India.
Mahindra Rural Housing Finance Limited
(MRHFL) received the ‘Platinum Award’
in the ‘Social Development’ category
and the ‘Rural Upliftment’ sub-category
by ASSOCHAM’s Innovation Excellence
Awards, 2014.
We are among ‘India’s Top 500
Companies, 2014’ as per Dun &
Bradstreet’.
We were selected as a winner for the
CSR Award by BFSI, a finance magazine
for the ‘Healthcare and Combating
Diseases’ category in the Banking and
Insurance companies and RRBs, MFIs,
NBFCs, Co-operatives and other sectors.
We were selected as a winner by the
Indian Development Foundation (IDF)
for our support and work in community
development activities.
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MMFSL included in the
DJSI for 2013, 2014
and also got featured in
Robecosam Sustainability
Yearbook 2015

MMFSL is now featured
on Cabon Disclosure
Leadership Index (CDLI)
2014, India
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CORPORATE GOVERNANCE

At Mahindra & Mahindra Financial
Services Sector, we believe that our strong
commitment to business ethics in all
activities lead to operational excellence,
creating an engaged workforce, satisfied
investors and consistent shareholder value.
We also ensure that our performance goals
are met with integrity at all times.
We believe that sound Corporate
Governance is pivotal to enhance and
retain investor trust and we always
seek to ensure that all objectives
concerning it are met with honesty.
We continue to adopt best practices
and promote a culture that is built on
core values, beliefs and ethics. Our active
and experienced members of the Board
facilitate this further.
Our Company has established robust
business practices and procedures to
ensure that it remains fully compliant
with mandated regulations and wins
the goodwill of all communities it works
closely with. It achieves this through
sustained efforts and robust business
processes that are aimed at attaining
the highest standards of corporate
governance.

Material Aspects covered in this section:
• Investor Security • Corporate Governance
• Human Rights • Environmental Regulations

Code of Conduct
Ethical business conduct is critical to
our business. Our Code of Conduct helps
maintain the standards of business
conduct for the Financial Services
Sector. The purpose of this Code is to
deter wrong-doings and promote ethical
practices. All employees are expected to
read and understand this Code, uphold
these standards in day-to-day activities,
and comply with all applicable laws, rules
and regulations and all policies adopted.
The Board has established two detailed
sets of Codes of Conduct, one for Board
members and the other for senior
management and employees of the
Company.
The Codes of Conduct are an integral
part of the induction of new employees
and have been posted on our website. All
Board members and senior management
personnel affirm compliance with these
annually. We expect the employees
to exhibit the highest level of integrity

and ethics in every sphere of activity.
We deem any act of corruption to be
non-negotiable and take strict action
against anyone found indulging in such
unethical acts. It is pertinent to bring
to the fore here, that no incidents of
unethical behaviour were found during
the reporting period.

Fair Practices Code
Our core purpose and values are the
foundation of our Codes of Conduct.
These codes form the foundation of
our identity, drive employee action and
permeate through the organisation,
helping us maintain the highest standards
of business practices. The Fair Practices
Code outlines standard procedures for
loan appraisals, disbursements and
grievance mechanisms to ensure fair
dealing with customers.

Governance
We have extensive corporate governance
policies to address multiple aspects
of our operations. The stipulations
mandated by Clause 49 of the Listing
Agreement with the Stock Exchanges are
fully complied with.
The composition of the Board is in
conformity with Clause 49, as amended
from time to time. Our Company has a
Non-Executive Chairman and the number
of Independent Directors is one-half of the
total number of Directors. The number
of Non-Executive Directors is more than
50% of the total number of Directors.
The management of our Company is
entrusted with the Steering Committee
comprising Senior Executives from
different functions headed by the
Managing Director who operates
under the supervision and control

of the Board.The Board reviews and
approves strategies and oversees the
actions and results of the management
to ensure that long-term objectives of
enhancing value for stakeholders are
met. Principles of transparency, fairness
and accountability lie central to our
endeavours of value creation, ensuring
ethical and responsible leadership both at
the Board and at the Management levels.

As on 31st March, 2015, our Board of
Directors comprised:

Our Company has six Board-level
Committees including:
The Audit Committee
	The Nomination & Remuneration
Committee
	The Stakeholders Relationship
Committee
The Asset Liability Committee (ALCO)
The Risk Management Committee

Mr. Bharat Doshi, Chairman
	Mr. Dhananjay Mungale, Independent
Director
Mr. Uday Phadke, Director
Mr. M. G. Bhide, Independent Director
	Mr. Piyush Mankad, Independent
Director
	Mrs. Rama Bijapurkar, Independent
Director

	The Corporate Social Responsibility
Committee
All decisions relevant to the constitution
of these Committees, appointment of
members and finalisation of terms of
reference, are taken by the Board of
Directors.
Details about the roles and
responsibilities of the Committees may
be found at www.mahindrafinance.com/
management.aspx

Mr. V. S. Parthasarathy, Director
Mr. C. V. Bhave, Independent Director
Mr. Ramesh Iyer, Managing Director
All information pertaining to our Board
of Directors can be found on our
website at www.mahindrafinance.com/
management.aspx

Compliance
We comply with the highest standards of
corporate governance, business integrity
and professionalism across operations.
We have an active Audit Committee to
overview adherence to all regulatory
frameworks applicable to the Company.
The Company does not engage in any
anti-competitive practice and is committed
to protect the intent of its customers in all
markets in which it operates.
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There have been no instances of noncompliance by the Company, and no
penalty has been imposed by the Stock
Exchanges, SEBI or any statutory or
regulatory authority on any matter related
to capital markets.

Regulatory Compliance
The Audit Committee and the Board of
Directors monitor regulatory compliance
in the Company while the responsibility of
adherence to the policy and procedures
lies with respective department heads.
Internal audits are conducted at regular
intervals to ensure strict adherence.
Wherever related observations exist, they
are immediately brought to the notice of
the senior management and corrective
actions are taken to resolve the issue.
Regulatory compliance is periodically
reviewed by the Group Executive Board
(GEB) of Mahindra & Mahindra Limited,
the parent Company.

Performance Evaluation of the
Board
The Companies Act, 2013 and revised
Clause 49 of the Listing Agreement
entered with the Stock Exchanges
stipulates the evaluation of the
performance of the Board, its Committees,
Individual Directors and the Chairperson.

to follow them in letter and spirit to foster
the Company’s culture on an everyday
basis. The FSS (Financial Services Sector)
abides by all policies established by our
parent Company.
These policies encompass the
following:
Corporate Communications
Disaster Management
Employee Relations
Capital Budgeting
	Corporate Representation in the
Trade and Industry Forum
Corporate Social Responsibility
Corporate Finance
	Dealing with Dealers and Retail
Customers
E-business Security
Environment and Pollution
Human Resources
Insider Trading
Intranet Usage

Policies
The Mahindra Group has extensive
Corporate Governance Policies that
provide guidance on specific matters.
While these are not instituted across the
Group, all Group companies are expected

Public Policy Advocacy
Senior Executives of the Company
represent Mahindra Finance on
governing councils, executive
committees and various other groups of
several trade and industry associations
and organisations. Some of the major
participations in industry forums created
by our top management are listed below:
Managing Director, Mr. Ramesh Iyer is
part of the following committees:
Member of the core committee of the
Finance Industry Development Council
(FIDC) since 2005
Member of the Task Force of NBFCs
at the Federation of Indian Chambers of
Commerce and Industry (FICCI) since 2007

Member of the Academic Advisory
Committee in the Finance Area, Birla
Institute of Management Technology
(BimTech), since 2014
Member of the WeSchools’ PGDM-Rural
Management Committee (Emerging
Economies) since 2015
Member of the Directors’ Forum of FICCI
since 2015
Chief Financial Officer, Mr. V. Ravi, is part
of the following committees:
Member of the Finance Industry
Development Council
Member of the Corporate Finance
Committee of Federation of Indian
Chambers of Commerce and Industry

Stakeholder Engagement
and Materiality
Listening to our stakeholders helps form
our approach to sustainability. This section
gives a brief overview of our Stakeholder
Engagement and Materiality analysis. We
undertake materiality assessments to
identify and prioritise sustainability factors
for the purposes of deciding where to focus
our resources, setting goals, and evolving
and reporting on our business practices. It
is the process of defining what is important
socially, environmentally, and business wise
for our stakeholders.
In the previous reporting cycle, our
Company had conducted a materiality
and stakeholder analysis with its key
internal stakeholders comprising the
senior management. The material issues
were arrived at through a detailed
discussions with key internal stakeholders
on the importance of relevant issues
to our business and stakeholders. A
consensus mapping of top seven business
stakeholders was done to identify the

Co-Chairman of the Group on Finance
and Leasing and Insurance of the Council
of Economic Affairs, set up by the Society
of Indian Automobile Manufacturers
(SIAM) since 2010

Member of the Capital Markets Group
of Banking, Finance and Economics
Committee of the Bombay Chamber of
Commerce and Industry

Member of the CII National Committee
on Financial Inclusion since 2011

Stakeholder Engagement - Our Approach
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focus areas relating to each member of
this community in business, society and
the environment.
Our stakeholders were defined as
parties interested in our Company’s
performance, operations, products and
services. These included Employees,
Customers, Shareholders, Dealers,
Regulators, Lenders and the Community.
In continuation to our approach and
action towards stakeholder identification
and prioritisation and materiality
assessment adopted over last few years
for current reporting cycle, the Company
engaged and interacted with the key
stakeholders to establish the key material
issues.
For the reporting period FY 2014-15,
the FSS Sustainability Team relooked at
Materiality and Stakeholder analysis. The
analysis was done through a detailed
exercise as described below.

Investor Grievances
Quality
Investor Relations

The Company has formulated a Policy
for performance evaluation of the
Independent Directors, the Board, its
Committees and other individual Directors
which includes criteria for performance
evaluation of the Non-Executive Directors
and Executive Directors.

CORPORATE GOVERNANCE

Safety and Occupational Health
Prevention of Sexual Harassment
Trademarks

Member of the Banking, Finance and the
Economics Committee of the Bombay
Chamber of Commerce and Industry
since 2011
Member of the Managing Committee of
the Bombay Chamber of Commerce and
Industry since 2012

Green IT Guidelines
Business Responsibility Policy
	Human Rights in Economic Decision
Making Process
Dealing with Suppliers and Vendors
Whistle Blower Policy

Member of the CII National Committee
on NBFC since 2013
Member of the Governing Council of the
Mahindra Leadership University since 2014

Identify

Engage

Prioritise

Validate

The material issues
were arrived at by
conducting in depth
secondary research of
sustainability literature
and industry reports.

Engaging with senior
management forming
the FSS Sustainability
Council and external
stakeholders, the
Company reached its
external stakeholders
through telephonic,
email and face-to-face
surveys.

Internal and external
stakeholders ranked
issues most important
to our business and
allied communities.
For matters important
to our corporate
functioning, an average
mean of responses
was taken, while for
the subjects important
to the stakeholders, a
weighted average of
responses by internal
and external members
was considered.

Most important issues
emerging from the
prioritisation were
validated with internal
shareholders.

Member of the Reserve Bank of India
Committee constituted for Comprehensive
Financial Services for the year 2013

Material Aspects covered in this section:
• Transparency and Communications

Materiality Disclosure Information:
• G4-19, G4-23, G4-24, G4-25, G4-26, G4-27
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CORPORATE GOVERNANCE

Materiality Matrix

Within the organisation

Representation with Regulators
Customer Privacy
Diversity & Equal Opportunity
Supply Chain Management
Environmental Reporting
Emissions to air – GHG
Effluents & Waste

Co
D
E
E
E
Co
E
E
E
C
C
R
Co

Financial Literacy
Dealer Relationship
Safety
Talent Attraction & Retention
Employee Engagement
Product and Services Information to customers
Human Rights
Risk Management framework
Employee Productivity
Product Portfolio
Brand Management
Financial Inclusion
Paper & Waste IT Products’ Management

L
C
R
S
D
R
S
S
E

Credit Ratings
Customer Need Identification & Satisfaction
Corporate Governance
Sustainable Business Model
Business Profitability
Investor Security
RONW/ EPS
Transparency and Communications
Community Initiatives

Low

Importance to Stakeholders

R
C
E
R
Co
Co
Co

High
High

Low

Importance to Business
E– Employees   D– Dealer   L– Lenders   Co– Community   C– Customers   S– Shareholders   R– Regulators

The Materiality Matrix was plotted, which maps the concerns of the external stakeholders with the priorities of the internal stakeholders.
Indicators to be reported on were finalised pertaining to the material aspect covered in the report.
Boundary Setting
Within the organisation

Link with GRI G4
Aspects
Economic Performance,
Product Responsibility
Product Responsibility

Indicators and aspects
of G4 guideline covered
EC8, DMA

Significant Impact

EC8, DMA

Within the organisation

Governance, Society

G4-34, G4-56, SO8

Within the organisation

6-7, 14-18,
24-26

Sustainable Business Model

Economic

DMA

Within the organisation

Business Profitability
RONW/ EPS

Economic
Economic

Within the organisation
Within the organisation

Transparency and
Communications
Human Rights

Stakeholder Engagement
Product Responsibility
Social – Human Rights

EC1 – EC4
Reported in the
Mahindra Finance
Annual Report
2014-15
PR5 & PR7, G4-24,
G4-27
DMA

6-7, 24-26,
32-35
28-29
Pg. 40 –
Financial
Report

Within the organisation

17-20

Within the organisation

Community Initiatives

Society

SO1 – SO2

Financial Literacy & Inclusion

Economic Performance,
Financial Sector
Disclosure

EC8, FS14, FS16

Within the organisation
and community
Impact within the
organisation and
external impact on
Customers

14-16,
40-41
46-55

Credit Ratings, Investor Security
Customer Need Identification &
Satisfaction, Products & services
information to customers
Corporate Governance

Materiality Disclosure Information:
• G4-18, G4-19, G4-20, G4-21, G4-23, G4-24, G4-25, G4-26, G4-27

Within the organisation

Link with GRI G4
Aspects
Labour Practice s &
Decent Work
Environment

Indicators and aspects
of G4 guideline covered
LA1 – LA3

Significant Impact
Within the organisation

Reference
Page No.
40-45

EN1

Within the organisation

36-38

DMA, PR5 & PR7
EN1, EN3, EN4, EN15 –
EN17, EN29

Within the organisation
Within the organisation

32-35
14-18,
36-38

Supply Chain Management

Economic Performance
Environment
Performance –
Materials, Energy,
Emissions, Compliance
Organisational Profile

G4-12

28-30

Risk Management Framework

Climate Change Risks

DMA, G4-2, EC-2

Diversity & Equal Opportunity

Labour Practice s &
Decent Work, Human,
Rights

LA1, HR3

Within the organisation
and external impact on
stakeholders
Impact within the
organisation and
external impact on
Customers
Within the organisation

Talent Attraction & Retention,
Employee Engagement
Paper & Waste IT products’
management
Product Portfolio
Environmental Regulations,
Emissions to air – GHG, Effluents
& Waste

28-29

40-45

We believe that various initiatives we undertake, ensure that our significant stakeholders are effectively engaged, and our feedback is
communicated to them. The initiatives on stakeholder engagement for the reporting period are included here:
Process of Stakeholder Engagement
Key
Stakeholders
Employees

Key Material
Issues
Skill Development,
Employee
Engagement

Customers

Lending Practices
& Customer
Satisfaction,
Business Ethics

Dealers

Service & Support,
Dealer Satisfaction

Reference
Page No.
28-30,
32-35
32-35

26, 32-35,
52
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Stakeholder Engagement
We have undertaken various initiatives for
employees to facilitate training, engagement and
communication (Top-bottom and bottom-top)
Training Calendar
Newsletters
Engagement Activities and Utsav
Safety Awareness Programmes and Aarogya
	Coffee & Conversation (informal communication
between employees and the Senior
Management)
Project Aspire
Diversity and Inclusion
We have organised various engagement activities
for our customers throughout the year.
	Sparsh (Customer contact programme)
Gram Sabha (Meeting in villages)
Shikhar Sammelan (Customer meeting)
	Mandi Diwas (Targeting weekly bazaar day of
village)
Road Shows
Loan Mela
Branch Vehicle Display (Promotional scheme)

Mahindra Finance has a Dealer Council for dealer
engagement.

Materiality Disclosure Information:
• G4-18, G4-20, G4-21, G4-23, G4-24, G4-25, G4-26, G4-27

Result of the Engagement
	Our GPTW score increased from 69 to 74.
Our training man-hours for FY 2014-15 are 19,40,695.
Our M-Cares Score is 4.01 on the scale of 5.
	More than 3,000 employees were given growth
opportunities
	We have a Diversity Council to support and encourage
Diversity & Inclusion initiatives across the sector

	Customer base of over 3.6 million
	Sparsh helped us to generate approximately 65,073
business leads with loan disbursement of more than
` 235 crores
	Providing financial literacy to community
	Based on the issues arising in the Customer CaPS
survey, action points were developed to tackle the
issues. The implementation has resulted in a decrease
in dissatisfaction with interest rates, decrease in
dissatisfaction with high EMI and high delay charges
and has helped in making the documentation process
simpler. The CaPS score has improved from
63 to 73.
	Based on the issues arising in the Dealer CaPS
survey, action points are developed to tackle the
issues. The implementation has resulted in decreased
dissatisfaction with staff behaviour, improving
satisfaction with Turn-around-Time and decreasing
dissatisfaction with loan funding.

20
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Key Stakeholders

Key Material
Issues

Stakeholder Engagement

Result of the Engagement

Shareholders

Business
Performance
& Responsible
Investments

Through Annual Report & Company Website

-	Achieved the status of Good Corporate
Governance by addressing to all the
queries in a structured manner
-	During the year, CRISIL Limited (CRISIL)
reaffirmed the rating of Long-term
Debt Instruments and Bank Facilities
as ‘CRISIL AA+/ Stable’ and Fixed
Deposit Programme as ‘FAAA/Stable’,
respectively. The ‘AA+/Stable’ rating
indicates a high degree of safety
concerning timely payment of financial
obligations. The rating on the Company’s
Short-term Debt and Bank Loans has
been reaffirmed at ‘CRISIL A1+’ which is
the highest level of rating.
-	India Ratings & Research Private
Limited, which is part of Fitch Group,
upgraded the rating of the Company’s
National Long-term instrument and
Lower Tier II Subordinated Debt
programme to ‘IND AAA/Stable’ from
‘IND AA+/Stable’.
-	Brickwork Ratings India Private Limited
has, during the year, upgraded the
rating of the Company’s Long-term
Subordinated Debt Issue to ‘BWR AAA/
Stable’ from ‘BWR AA+/Positive’.
-	The ‘AAA’ ratings denote the highest
degree of safety, regarding timely
servicing of financial obligations. Such
instruments carry lowest credit risks.

Management of Customer Grievance with the support of
Karvy Computershare Private Limited (KCPL).

After retiring from a private sector job,
I wanted to start my own transportation business.
But to fulfill this dream I needed finance. I applied
at various places for a loan. Soon, I realised that no
organisation wants to take the risk of giving money to
a retired person. Though disappointed, I refused to give
up my dream so easily.

Regulators

Governance &
Transparency

Company performance is being regularly provided to RBI
and SEBI

-	Achieved the status of Good Corporate
Governance by being compliant to all the
requirements as per listing agreement.

Around this time, I heard about Mahindra Finance. I approached them with
my idea, and they agreed to sanction my car loan. The entire process was
extremely swift and hassle free. Their prompt doorstep service made life
simple. I am extremely grateful to them for having faith in me despite my
age. Combining the loan with my savings, I was able to start my business,
and since then there has been no looking back. Today, I own a fleet of
seventy-two vehicles, with plans for further expansion. I will soon be taking
up a contract with the prestigious Adani Group as well.

Community

Community
Development

CSR Policy, formulated in 2013, includes a structure
of implementation and monitoring of our CSR activities.
These activities are based on three main pillars i.e. health,
environment and education. In relation to the same, we
conducted the following CSR Activities.
-	Lifeline Express (4,936 beneficiaries)
- Health Camps (5,020 beneficiaries)
-	Visit to Municipal Schools/ Orphanages/ Old -age
Homes (2,552 beneficiaries)
-	Tree Plantation (more than 78,141 saplings)

-	CSR programmes have been recognised
externally through awards as shared in
award section of this report
-	Our CSR policy has given structure to
all our activities under its purview, right
from project planning to the reporting
phase.
-	Total volunteer number increased to
6,257 from 4,767 the previous year

I could never have imagined that the second innings of my life would be so
productive. Thanks to Mahindra Finance, I do not need to be dependent
on anyone even in my old age. Even today, I can take pride in providing a
good lifestyle for my family. With a flourishing business to look after,
every day of my life now feels like a celebration, and I always
have something to look forward to.

Mr. Ashwin Mehta, Gujarat – Car Loan customer

Materiality Disclosure Information:
• G4-23, G4-24, G4-25, G4-26, G4-27
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CUSTOMER STORIES

Mr. Balasubramaniam
is the Panchayat Chairman
of a village in Tamil Nadu. He
constructed his house with the
help of MRHFL’s home loan and
then urged others in his village
to construct their houses.

Mr. Natraj,
a carpenter, was rejected
by banks for a home loan
due to lack of sufficient
documentation. He was
then able to accomplish his
dream of owning
a house by taking a home
loan from MRHFL.

Mrs. Tamilselvi,
a widow, wanted to
construct a house so that
she could get her son
married. She was able to do
so after taking a home loan
from MRHFL.

Mr. Selvam,
a barber, took a home loan
from MRHFL and was happy
with the customer service and
quick processes of MRHFL.
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SUSTAINABILITY AND US
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SUSTAINABILITY AND US

Inspiring Transformation, Realising
Aspirations – these words encapsulate our
commitment to the communities we work in
close proximity with, the environment, and
our stakeholders, at Mahindra & Mahindra
Financial Services Sector. We play a pivotal
role in strengthening the rural fabric of
India, through our business, empathy and
consistent community engagement.

Being connected to a large part of
rural and semi-urban India through our
business, our focus is on elevating the
lives of the people we touch. As an integral
enabler to livelihoods, we inspire the
transformation of rural India, by helping
people realise their aspirations. While
we empower lives of our customers, we
co-create new opportunities with them to
increase our business profitability.
Apart from what we do in our business,
our commitment to community
engagement and environmental initiatives
further our well-outlined goals related to
sustainability against which we measure
our actions. These objectives encompass
a wide framework for consistent business
growth, taking into consideration what
our stakeholders want to achieve in the
long-run.

Material Aspects covered in this section:
• Corporate Governance • Sustainable Business Model
• Emissions to Air-GHG • Effluent and Waste

Sustainability Context
Climate change, human rights and
shortage of resources are affecting
businesses today. Growing emphasis
and increased public awareness
on climate change and sustainable
development is leading corporate houses
to pursue a more responsible way of
conducting their long-term plans and
strategies.
As a business organisation, we are
cognizant of these issues and address
them through strategic integration
of sustainability in our business
operations and our decision-making
processes. Almost all of our workforce
is sensitised and aligned to this cause.
Today, we view sustainable business
practices as opportunities to create
lasting value for all our stakeholders
across economic, environment and social
bottom-lines.

Inspiring Transformation,
Realising Aspirations
Rural financing is more than a regulatory
norm for us. It lies at the heart of our
business model. We have helped a large
number of first-time borrowers, with no
credit history, but a commitment to realise
their dreams. Our endeavours have helped
turn them into confident participants in the
transformation of rural India.
Our customers come back to us when
they need more credit because they feel
empowered. We have created unique
stories of empowerment for as many as
three million customers in a vast country
like India. We respect these customers’
dreams and help build the bridge between
aspiration and achievement. On one hand,
a significant population of rural and semiurban India still languishes with limited
access to financial services. Most of them

have never seen the inside of a bank. On
the other hand, most organisations find
it unviable to extend their reach beyond a
point and to every demographic segment
and geographic location. However, at
Mahindra & Mahindra Financial Services
Sector, we think of it as both an honour
and a responsibility to help people across
silos achieve their goals. Our network
today covers every one in three of India’s
villages, transcending geographic,
linguistic and cultural barriers as well as
successfully spreading throughout the
different hierarchies of businesses.
We continue to build on our successful
four-tier structure, which lends a top-down
approach to enable a strategic context
towards sustainability. Additionally, a
bottom-up approach enables strategic
action through data monitoring and
analysis.

Member of Dow Jones
Sustainability Indices
In collaboration with RobecoSAM

Mahindra Finance has been listed on
the Dow Jones Sustainability Emerging
Markets Index (DJSI), the world’s
leading sustainability based Index, for
two consecutive years. Dow Jones
Sustainability Emerging Markets Index
tracks the performance of the top 10%
of the 800 largest Emerging Markets
companies in the S&P Global Broad
Market Index that lead the field in terms
of sustainability. Over 800 companies
from 23 countries are assessed with
86 of them making it to the Dow Jones
Sustainability Emerging Markets Index.

Sustainability Structure

1

The Top Tier comprises
the ‘Corporate
Sustainability Council’, a
cross-sector committee
of senior executives
chaired by a member
of the Group Executive
Board. Mr. Ramesh Iyer,
Managing Director and
CEO-Financial Services
Sector, is a member
of the Sustainability
Council.

2

The Second Tier
contains the ‘Corporate
Sustainability Cell’, which is
the backbone of the group
sustainability initiatives.
The responsibilities of the
Cell are:
•	To ensure approved
strategies are in action
•	To propose strategies,
action plans, scoping
of the report, among
others, to the
Sustainability Council
•	To develop and
disseminate action
plans to all the sectors
of the group,
•	To share knowledge
and capacity building
of teams within each
sector to ensure
synergies in data
collection
and monitoring,

3

The Third Tier consists of
‘Sustainability Champions’
from all three companies
of the Financial Services
Sector.
It is responsible for:
•	Disseminating
information from data
collected to the core
team within the sector
•	Single point of contact
between the sector and
the sustainability cell
•	Ensuring reporting under
the GRI framework
•	Implementing all
initiatives and awareness
programmes

4
The Fourth Tier comprises
‘Location-wise Sustainability
Champions’ looking after
various initiatives at each
Regional Office. They are
responsible for data collection
and are aided by a team of
sustainability enthusiasts to
execute various activities.
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The Corporate Sustainability Council
meets quarterly and reviews progress
on objectives. Various operational
measures related to climate change
and responsible business practices are
reported back to the senior management
who then assess mitigation measures on
risks/opportunities. Implementation of
these processes is ultimately reviewed by
the MD.

Our Sustainability
Road Map
We have come a long way since our
sustainability journey started in
FY 2008-09. By formulation of structured
roadmap, we have undertaken strategic

initiatives at the business and location
level to achieve the long-term goals that
we have set for ourselves.

	Providing a conducive environment
which promotes professional and
personal growth of every employee

The main elements of our Sustainability
Road Map are:

	Empowering communities with
financial literacy

	Developing product offerings
responsibly to cater to the needs
of rural and semi-urban people for
livelihood, housing and healthcare

	Generating employment through deep
penetration of our branch network
	Catalysing community upliftment
through need based community
interventions and employee
volunteering

	Ensuring transparency and
accountability while engaging with our
business partners

Baseline
FY 12-13

Goals

Actual
FY 14-15

Target
FY 16-17

Eco Efficiency
Reduce specific electricity consumption
by % (in GJ/employee)

9.976

-52.27%

5%

Reduce specific GHG emissions by %
(in tCO2/employee)

2.135

-16.02%

5%

1.2

2.63

4

0.051

1.5

1.5

264

404

425

Product Responsibility
Providing happy homes to rural families
(in lacs)

MMFSL
Mission

To transform rural
lives and drive positive
change in
the communities.

Providing health products to rural customers
(in lacs)
Empowering communities by focusing on
increase in financial literacy by 10% Y-o-Y
(in thousand)

I’ve been in the dairy business for the last 15 years.
I earn around ` 30,000 every month and at present, have
a loan for two Mahindra Pickups for my business.
My experience with Mahindra Finance has been great so
far. The executives have been very helpful, and I’ve never
had to wait long for the loans. Plus, considering my financial
situation, they even increased my loan tenure to six years
and reduced the penalty charges.
Before the loan, I used to supply milk on my bike. But then it became more
and more difficult to supply milk in the interiors of my village. That’s when I
decided to purchase a Mahindra Pickup and approached Mahindra Finance
for a loan. They seemed to understand my need immediately and helped me
to get a quick loan disbursal. After the Pickup came in, my business grew by
five times and has been growing at a tremendous pace since then. In fact,
now that I’m earning well, I’m even aspiring to purchase a family car and
then go for a home loan after a few years.
Now when people ask me for a suggestion regarding loans, I always
recommend just one name – Mahindra Finance.

Employee Care and Development
Unleashing the passion of our people through
capacity building by increasing training mandays
by 5% Y-o-Y (days per person per year)

3.3

2.82

5.3

Ensuring continued focus on employee wellness
by increasing awareness session on Health and
Safety by 10% (number of workshops conducted)

NIL

108

133

Uplift communities through need-based
interventions and increasing employee
engagement by 10% Y-o-Y (number of employees)

3,312

6,257

5,334

Mr. Ratnabhai Bharvad, Gujarat – Car Loan customer
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ECONOMIC PERFORMANCE

ECONOMIC PERFORMANCE

The total income of Mahindra
Finance, for the year ended 31st March,
2015, increased by 13% to ` 55,847
million from ` 49,530 million in the
corresponding period last year. The Profit
After Tax (PAT) was at ` 8,318 million
during the year ended 31st March,
2015, compared to ` 8,872 million
during the corresponding period last year.

Business Highlights
	Assets worth ` 243,311 million
were financed in FY 2014-15, as
compared to ` 254,000 million in
FY 2013-14
	Assets Under Management (AUM)
rose to ` 368,780 million in
FY 2014-15, from ` 341,330 million
in FY 2013-14, an increase of 8%

Material Aspects covered in this section:
• Investor Security • Business Profitability
• Supply Chain Management • Risk Management Framework

Economic Value
Retained

During the year ended 31st March,
2015, MIBL serviced 1.1 million
insurance cases, with a total of
1,137,981 cases for both Life and NonLife Retail businesses. The total income
increased by 14% from `1,112 million
in the FY 2013-14 to `1,262 million in
the FY 2014-15. The Profit Before Tax
increased by 2% from ` 638 million to
` 653 million, and the Profit After Tax
increased by 2% from ` 420 million to
` 429 million during the same period.
Mahindra Rural Housing Finance Limited
(MRHFL) has during the year ended
31st March, 2015, disbursed loans
aggregating ` 9,896 million (previous
year ` 6,305 million) achieving a growth
of 57% over the previous year. The profit
after tax for the year ended 31st March,
2015 was ` 442 million (previous year
` 270.8 million).

Financial Implications
of Climate Change Risk
Management
Human-induced climate change has
become an important factor for
the financial sector. The multitude
of impacts from climate change
include scarcity of natural resources,
their escalating prices, enhanced
transportation costs, additional
insurance covers and expenditure on
risk mitigation.
Historically, the financial sector has
been involved in the management of
climate variability through its provision of

credit for seasonal cycles of agriculture,
selection of suitable investment
opportunities, and insurance against
natural disasters.
As a service-oriented Company, we are
not exposed to opportunities driven
by changes in other climate-related
developments that have the potential
to generate substantive alterations
in our business operations, revenues
or expenditure. On-ground initiatives
undertaken by us to mitigate the effects
of variations in conditions of the climate
and are reported along with their results
in the environment performance section.

4,619.48
FY 14-15

5,587.90
FY 13-14

FY 14-15

FY 13-14

Read our Annual Report 2014-15 at
www.mahindrafinance.com/annualreports.aspx

FY 12-13

	We had over 3.6 million customers
across more than 2.4 lac villages

FY 12-13

6,068.21

51,227.58

43,942.14

33,521.40

55,847.06

49,530.05

Economic Value
Distributed

FY 14-15

At Mahindra Finance, we hold close
that viability is a prerequisite for
sustainability. Rural financing is more
than just a regulatory norm for us. It lies
at the core of our business model. We
have helped a large number of first-time
borrowers achieve their aspirations. We
have transformed them into confident
participants in the development of rural
India. Our endeavour has been to extend
our CSR activities to locations not known
by the outside world.

FY 13-14

Management Approach

	We had 1,108 branches in FY 201415, compared to 893 branches in
FY 2013-14 across 26 states and 5
union territories, an increase of 24%

(` Million)

Economic Value
Generated

FY 12-13

Business Profitability and
Investor Security

Economic Value

39,589.61

Empowering rural India lies at the core of
our corporate objectives, and we believe that
it shall play a key role in helping India achieve
its economic aspiration and long-term goals.
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Supply Chain Management
As a financial services Company, we have classified our value/supply chain based on the impact of our business
in the following manner:
	The stakeholders who influence or impact the way that we do our business – Upstream
	The stakeholders involved in our business operations – In-stream
	The stakeholders who are impacted by our actions – Downstream

UPSTREAM
Lenders
Shareholders/
Investors
Regulators

Our engagement with each of our
stakeholders described in the supply
chain is explained in the Materiality and
Stakeholder Engagement Section of this
report.
Lenders, Shareholders and Investors
– We have strong emphasis on our
engagement and interaction with
these stakeholders throughout the
year. Sustainable performance of our
organisation closely relies on meeting
their expectations and progressing on the
aspects which are material to these set
of stakeholders.
Dealers – Our dealers play a key role in
getting us new business opportunities
and we ensure a close relationship and
involvement with them continuously.
Our geographical presence is spread
across India covering and aligning to vast
network of dealers as possible.

INSTREAM
Dealers
Employees

DOWNSTREAM
Customers

Local community
Suppliers

Customers – Customer centricity is
pivotal to our business. Reaching to the
masses based in rural and semi-urban
parts of India and understanding their
sentiments and needs is a key imperative
to our business. We have a strong focus
on hiring local talent to tap and service
the local customers.
Local Supply
At Mahindra Finance, we believe that
our offerings are only as good as our
suppliers. We ensure that we form
strong partnerships with them. We
have a pan India network and operate
across locations in rural India. Along
with proximity, other significant vendor
selection factors include quality, delivery,
reputation and past performance, place
of procurement, logistic advantages,
reports, history and past relationships.
For us, local suppliers are the suppliers
who are based out in Indian geography
as we have our presence across India.

At Mahindra Finance, the
percentage of supplies
from local suppliers
across industries and
geographies is 100%.

Mr. Mustafa Hussain bought a Maruti Alto
through Mahindra Finance. At the time of financing,
he was told about the Mahindra Loan Suraksha (MLS)
product and its benefits. Mr. Hussain was the sole
bread-earner in the family and understood the benefit
and importance of the product and opted
for the MLS cover.
Unfortunately, Mr. Mustafa Hussain passed away a year later, leaving
behind a wife and three children. Since he was covered under MLS, the MIBL
& Mahindra Finance teams collectively put efforts to get the claim settled
at the earliest. The claim was settled, and the family of Mr. Hussain was
relieved from the burden of loan repayment.
Mrs. Hussain says, “We were in deep shock after the death of my
husband. He was the sole bread-earner in the family, and we were not in
a position to repay the loan. In this state of sorrow and shock, I got a
surprise from MIBL & MMFSL, who helped us settle the MLS claim
and the entire loan was waived-off.

Mrs. Mustafa Hussain – Car Loan customer
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Management Approach
To transform people’s aspirations to
achievements, and to empower them to live
a life of self-reliance and dignity
Over the years, we have been a part
of the everyday lives of people in the
remotest places in India across more
then 2.4 lac villages spread across
India.
Consistent economic growth has
given rural India the capability and the
confidence to surge ahead. At Mahindra
& Mahindra Financial Services Sector,
we are co-creating new opportunities
through our products and services while
sharing a special relationship with over
3.6 million customers.
Our mission is to drive inclusive growth
in India, and we cherish the trust of
all our stakeholders. Our vision and
initiatives drive positive changes in
people’s lives and help accelerate India’s
inclusive growth. Through our business,
we directly contribute towards one of
our missions of NAPCC, i.e. National
Mission on Sustainable Agriculture.
Out of the four strategies to achieve
this, we directly help our customers in
two of them, i.e. providing agro-climatic
information sharing and dissemination
through our website and financial
support to enable farmers to invest
in and adopt relevant technologies to
overcome climate-related stresses
through responsible lending.
We develop solutions that support the
transformation to a fair and inclusive
economy, thus truly driving positive

change. We protect the confidentiality of
the Company, employee and customer
information. Revealing confidential
Company information could undermine
our competitive advantage. We provide
accurate and appropriate information
through strict compliance with required
disclosures and have not received any
complaints related to customer privacy in
the reporting year.

Product and Service
Information
Mahindra Finance is one of India’s
leading Non-Banking Financial Companies
(NBFCs). Since inception, we are
functioning as a positive change agent
in rural India by catering to the financial
needs in rural and semi-urban India. With
a vision of creating a self-reliant India, we
have empowered millions of ambitious
individuals by providing flexible financing
opportunities to transform their dreams
and help them to Rise. Long presence
in the industry and the expertise of our
management equipped us with the ability
to understand the exact requirements of
our customers.
We empower those who reside at the
lower end of the social pyramid. The
Company undertakes periodic surveys
to understand its customers better. As
per the IMRB FY 2008-09 study and
Customer Profiling study in FY 2012-13,
Mahindra Finance mainly caters to
customers living in semi-urban and

Material Aspects covered in this section:
• Credit Ratings • Investor Security • Customer Need Identification & Satisfaction • Products and Service Information to Customers
• Sustainable Business Model • Financial Literacy and Inclusion • Product Portfolio

rural India. These customers are largely
ignored by the conventional banking
system, or they are located in underbanked locations. Our customers come
from various walks of life, such as small
traders, neo-entrepreneurs, unemployed
youth, teachers, drivers and farmers.
Around 80% of our customers belong
to the lower-income category and are
at the bottom of the income and social
pyramid. These customers often do
not possess collaterals or past credit
records and documents, and thus, find
it difficult to get loans from banks, and
hence, for them, asking for money from
a moneylender is the only alternative.
Yet another large chunk of our
customers comprises first time buyers
of vehicles/ assets. For these patrons,
the assets are not for personal use,
but for investments in business. They
are not sub-prime customers, but their
credit worthiness is not easily visible or
measurable.
At Mahindra Finance, we address the
credit requirements of our customers
through our unique ‘Earn & Pay’ business
model, whereby loans are provided for
income generation based on the pattern
on consumption.
Our efforts has also been to provide a
range of financial products and services
to our customers through our nationwide
distribution network. Our multiple
businesses are a logical extension of
being a facilitator of rural transformation
in more ways than one. We create
livelihoods, provide shelter, and secure
peoples’ investments.

Product Portfolio
Loans
	Vehicle loans: Utility vehicles,
tractors, cars, two-wheelers, threewheelers, commercial vehicles

and construction equipment and
refinance for used cars
	SME loans: Equipment Financing,
Project Financing and Working Capital
Finance
Personal loans
Fixed Deposit and Mutual Fund
Distribution
	Investment Advisory Services under
brand ‘Finsmart’
 	In fixed deposit schemes, we have
leveraged trust of our customers and
collected deposits of more than
` 46,800 million. CRISIL Limited
[CRISIL] has reaffirmed the rating
of the Company’s Fixed Deposit
Programme as FAAA/Stable.
Insurance Broking (through
subsidiary MIBL)
	Insurance solutions to retail and
corporate customers
Housing Finance (through
subsidiary MRHFL)
	Loans for buying, renovating, extending
and improving homes in rural India
We meet the insurance needs of
customers through Mahindra Insurance
Brokers Limited (MIBL). Today, with
more than a decade of experience, we
provide 360-degree insurance solutions
(both retail and corporate) to our
customers. Our customised solutions
(like Mahindra Loan Suraksha, Mahindra
Arogya Suraksha and Sampoorna
Suraksha) and team are well integrated
and equipped to meet our customer
needs. Leveraging our grassroots
presence in rural India, our subsidiary
Mahindra Rural Housing Finance Limited
(MRHFL) caters to housing needs of

rural India. We have also partnered with
National Housing
Bank (NHB) to strengthen our presence
in rural housing. It gives us immense
satisfaction to be of aid to our customers.
Our multiple businesses are a logical
extension of being a facilitator of rural
transformation. We are creating
livelihoods, providing shelter, securing
people’s lives and investments.

Credit Rating
The Company follows very high standards
of corporate governance and enjoys
excellent support from the investor
community. CRISIL has reaffirmed our
ratings on long-term debt instruments
and bank facilities as ‘AA+/Stable’ and
the Company’s Fixed Deposit Programme
as ‘FAAA/ Stable’, respectively. The
‘AA+/Stable’ rating indicates a high
degree of safety with regard to timely
payment of financial obligations. The
rating on the Company’s Short-term Debt
and Bank Loans has been reaffirmed at
‘CRISIL A1+’ (earlier P1+) which is the
highest level of rating.

Financial Literacy
India’s linguistic diversity is a challenge for
many industry players. We overcame this
barrier by creating multilingual teams,
comprising locals. Our website is bilingual
and provides information to our audience
in Hindi and English. Our employees
educate our customers about the loan
products they avail and thus, build deeper
partnerships with them.
Besides, we undertake a number of
initiatives to communicate with our
customers, knowing the lack of financial
knowledge in most Indian villages. Our
customer communication initiatives like
Sparsh and Shikhar Sammelan have
generated commendable response.
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Increasing Rural Health Insurance
Awareness in India

CHALLENGE
India has made considerable progress in providing healthcare services in the last few
decades. However, this has been largely concentrated in the urban and semi-urban
areas. While 75% of India’s population lives in rural areas, less than 10% of the total
health budget is allocated to this sector1. Studies show that around 31% of the rural
population travelled over 30 km for medical treatment2. Lack of institutionalised and
affordable transportation and all-weather roads makes it even more difficult for those in
rural communities to access clinics or hospitals in time of need. As per a study, 11% of
the rural population dies without any medical attention.3

INTERVENTION
Mahindra Brokers’ Insurance Ltd. launched the Swaasthya Bima Jaagruti Abhiyaan
campaign to educate people in the rural areas on health insurance, its benefits and
importance. Spread across 100 villages in the states of Maharashtra, Tamil Nadu,
West Bengal and Uttar Pradesh. This was done through street plays in local languages
and screening of awareness videos.

IMPACT
Awareness campaign reached approximately 14,000 people across 100 villages.

National Journal of Medical Research
3
National Journal of Medical Research
1

2

KPMG Report

Customer feedback and satisfaction with the
services are recorded in the form of CaPS
scores, and this feedback is utilised to create
new action plans for the improvement of our
products and services.

SERVICE PERFORMANCE

Marketing
Communications and
Customer Satisfaction
We believe that effective communication
is vital to avoid any kind of
misrepresentation, incorrect statements
or misleading impressions. We have
fully-integrated systems in place and
conform to all laws and standards related
to marketing communication, advertising,
promotion and sponsorship. Our website
contains all requisite information, and
along with that, our communication
approach has transformed with time.
Customer feedback and satisfaction
with the services are recorded in the
form of CaPS scores, and this feedback
is utilised to create new action plans
for the improvement of our products
and services. Embracing social media
marketing, is one such change to not just
promote our services, but also receive
customer feedback on the same. The
CaPS score has improved from 63 to 73
during current reporting cycle.

Mahindra Arogya Suraksha (MAS) for
loan customers of Mahindra & Mahindra
Financial Services Ltd. (MMFSL).
Mahindra Finance provides personalised
finance for utility vehicles, tractors, cars,
and housing, with a focus on rural and
semi-urban sectors to help customers
earn their livelihood and improve their
quality of life.
Our unique insurance products, designed
by MIBL, are socially inclusive as they help
our customers in protecting their assets,
health, life and financial liabilities.

the customer’s family. The vehicle, which
helps in earning the livelihood for the
customer’s family, is not taken back.
Mahindra Sampoorna Suraksha (MSS)
is a unique combination of Group Credit
Term cover and Fire insurance cover
for housing loan customers. This cover
protects the customer’s family and
assets in case of an unfortunate death
of the customer, not putting the burden
of repayment of the loan on the family. It
also relieves the customer from financial
liability arising due to damages or loss of
property from fire or any natural calamity.

Mahindra Loan Suraksha (MLS)
is a Credit Term Group cover for
auto loan customers. It protects the
customer’s family and assets in case of
the death of the customer by covering the
outstanding finance amount due, hence,
not putting the burden of repayment on

Compliance

No. of Lives Covered Under MSS

During the reporting year, there were
no incidences of non compliance
with regulations and voluntary codes
regarding marketing communication.

233,595

Cumulative till FY 2014-15

Socially Inclusive Products
Customer Need Identification

Our journey started in the nineties
primarily as a financier of Mahindra
vehicles. Over the years, we have
extended our reach to a large portfolio
of financial services that help our
customers fulfil their diverse needs.
While our beginnings usually lead to the
first impression of a vehicle financing
NBFC. Our response is ‘think again’.
We have designed and implemented
tailor-made products based on
requirements of customers in rural
and semi-urban segments. These
include Mahindra Loan Suraksha (MLS),
Mahindra Sampoorna Suraksha (MSS),

No. of Lives Covered Under MLS
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Mahindra Arogya Suraksha (MAS)
is a Group Health insurance cover
specially designed to cover our
customers. Due to low awareness about
health insurance in semi-urban and
rural India, people are spending out of
their pockets on health expenses. With
this product, we can reach out to and
educate rural masses on the importance
of health insurance and provide them
with facilities for medical care at lower
costs. This product will ensure that during
hospitalisation due to sudden illness,
accidents or surgeries, customers can
afford suitable medical care without
falling back on their hard-earned savings.
Designed and implemented MLS and
MSS claim settlement processes and
documentation requirements are
based on the market conditions in rural
and semi-urban segments. Under this
initiative, we received a waiver from
insurance companies for documents
which are not easily available in town in
the interiors of India. For example, death
certificates were substituted with letters
from Gram Panchayats or last attended
doctor’s certificates. This initiative helped
rural customers to a great extent in
getting their claim settlement amount.

62,508

For FY 2014-15

2,235,528
Cumulative till FY 2014-15

397,273

For FY 2014-15

No. of Lives Covered Under MAS

197,001

Cumulative till FY 2014-15

115,588

For FY 2014-15
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ENVIRONMENTAL PERFORMANCE

ENVIRONMENTAL PERFORMANCE

Energy and Water Consumption

Absolute

FY 14-15

13.49

13,648

13,990
FY 13-14

8.897

Specific

(m3)

10.728

11,299

15,357
15.190
FY 14-15

Specific

Note: All the offices of FSS, including the head office
and regional offices, are in rented premises where
the lump sum amount inclusive of the water bill is
paid to the owner. From FY 2012-13, we changed
the methodology of calculating water consumption on
the basis of a thumb rule, i.e. 45 litres/day/person
from all the ROs instead of a few locations. There has
been an increase in specific water consumption due to
reporting of better quality data.

79

0.062

87

0.066

479

0.473

2,633

2.073

1,810

1.388

2,025

2.002

Scope 1+2

2,711

2.135

1,897

1.454

2,504

2.476

668

0.525

735

0.564

668

0.660

(Kg)

Cartridges and
Toner Consumption

(No)

Hazardous
Waste

1,038

Scope 1
Scope 2

Paper
Consumption

18,459.59

Specific

22,755.3

Absolute

FY 13-14

Specific

27,688.82

Absolute

FY 14-15

FY 12-13

Specific

FY 13-14

Waste Management
Solid (Tonne)

4

6.970

9,090

12,669

Water Consumption

Material Consumption

FY 12-13

Scope 3

Absolute

Note: The specific energy consumption has increased
in the current year, due to additional space being
leased out at the Head Office location by the Company.

GHG Emissions (in tCO2)

Absolute

9.976

On behalf of 822 institutional investors,
Carbon Disclosure Project (CDP)
seeks information on carbon emission
disclosures from the world’s largest
companies. Mahindra Finance’s
endeavour has been to make this
environmental disclosure transparent,
and accordingly, it has been reporting
these disclosures and reports on its
performance through the Carbon
Disclosure Project (CDP) India 200
since FY 2011-12. In FY 2014-15,
Mahindra Finance featured in the Carbon
Disclosure Leadership Index (CDLI) 2014,
the only NBFC in India to do so.

(GJ)

FY 13-14

Compliance with laws and regulations
relating to the environment has always
been ensured in letter and spirit. We
have been reporting environmental
performance in terms of absolute and
specific consumption. The specific
consumption is calculated by dividing the
absolute consumption by the number of
employees.

Total Energy Consumption

FY 12-13

At Mahindra Finance, It has been
our constant endeavour to integrate
environmental constructs into
management decision-making. Improving
eco-efficiency of our operations has been
a part of our sustainability road map.
Digitisation of our operating procedures,
products and processes has been a
key initiative, which not only helps lower
carbon emissions but also helps cut down
on paper consumption.

FY 12-13

Management Approach

Material Aspects covered in this section:
• Paper and Waste IT Product Management • Environmental Regulations
• Emissions to Air-GHG • Effluent and Waste

1
FY 14-15

FY 13-14

0.15
FY 12-13

62
FY 13-14

FY 14-15

84
FY 12-13

FY 14-15

Note: There has been an increase in emissions due to additional space being leased out at the Head Office location
and also there has been improvement in the quality of data reported by the offices of company.
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Initiatives

Solar Power

Being a financial services institution,
paper is a major resource consumed
at our offices. In an effort to reduce
its consumption, we have undertaken
various initiatives to eliminate usage.
Some of these initiatives are:

Solar power UPS were installed at
various remote branches, which
experienced acute power cut problem
(only 2 to 3 hours of power was available
during working hours) to overcome load
capacity, Currently, we have 164 kW of
solar capacity installed across our 63
office locations.

Paperless Productivity

	The Personal Loan Application
Processing (PLAP) that facilitates the
capturing of personal loan enquiries
at source and at every stage till
approval/rejection of the application;
thereby completely bypassing the
use of paper-based stationery. The
PLAP can also perform the de-dupe
function by syncing with E-Parichay
and finding matches of existing
customers using fingerprints. It is a
core application engine integrated
with various applications like collection
handheld, two-way-messaging, opensource web application, and customer
communication, among others.
	Conveyance Claim Module is an
integrated module to process
conveyance reimbursement payments
to the field force. It maintains an
MIS on productivity, efficiency and
performance comparison in a given
period of time for approving authority.
It is a completely paperless process
that even frees the field force from the
need to maintain manual records of
local travels.

E-waste Management
We have taken a proactive approach
towards handling our electronic waste.
We have empanelled Central Pollution
Control Board (CPCB)-authorised third
party e-waste handlers for disposal of
e-waste from our locations across India.
In FY 2014-15, we responsibly disposed
1,070.5 kg of e-waste which included
desktops, laptop hardware, etc.

Project Hariyali
The Indian subcontinent has been
extensively explored in terms of
biodiversity over the years. Due to
population explosion, climate change
and poor environmental policies, several
species are facing the threat of extinction.
Not only does this affect the food chain,
but also the livelihood and the culture of
millions of Indians who depend on local
biodiversity in rural India.
Project Hariyali has been our endeavour
towards nurturing biodiversity. During the
reporting period, the Financial Services
Sector planted 78,141 trees, against the
target of 68,000 through the combined
efforts of the employees and community
partners.
The number of trees planted turned out
to be 10% above the targeted amount,
which gave a sense of achievement to the
volunteers. To maintain the sustainability
of these saplings, we conducted tree
plantation drives in various colleges/
schools/ orphanage premises where
communities are working towards the
betterment of the environment and
maintaining the trees planted by us.

Other Disclosures
	No land is identified as owned, leased,
managed in, or adjacent to protected
areas and areas of high biodiversity
value, outside the protected area
	No activity, product or service has
been identified, that has had a
significant impact on biodiversity in
protected areas and regions of high
ecological variation, value outside the
protected areas
	No monetary fines or non-monetary
sanctions of non-compliance with the
environmental laws and regulations
were recorded in the year.

My wife and kids always used to complain to
me that other relatives have a car, and we don’t.
However, being an ordinary petrol station attendant
with a modest income, I had to admit that buying a car
was next to impossible. But I couldn’t bear to see the
disappointment in their eyes.
I enquired about cars at Maruti, and if they could guide me with a car
loan scheme. But I always had this fear that my income and the available
documents would never be sufficient to fetch me a loan. However, the dealer
introduced me to Mahindra Finance. MMFSL not only gave me a loan but
also provided it for a longer tenure of five years with an option to pay in cash.
I decided to go for the loan and bought a Maruti 800. Since then, I’ve been
going out with my family on holidays and taking our car to social events like
marriages, Diwali celebrations and other occasions.
Today, I am very happy because my family is happy. After all, we can now
enjoy the pleasure of having a car, just like others – all thanks to Mahindra
Finance for helping me fulfil my family’s wishes!

Mr. Ram Prajapat, Rajasthan – Car Loan customer
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NURTURING TALENT

Energetic. Creative. Enthusiastic. Our
employees are hard-working and passionate
about their work. With an average age of
around 30 years, our workforce is driven by
collaboration, sharing of ideas and a positive
attitude.

Management Approach
We aspire to be a great workplace. To
attain this aspiration, we have ensured
to keep listening and understanding
our employees. We connect with all
our employees across designations
and departments. Our thrust is on
empowering talent and recognising,
reinforcing and rewarding each
employee’s determined effort, resulting in
engaged and motivated employees.
We empower our people to take
business decisions, which, further helps
to develop entrepreneurial talent. We
build confidence, drive high-performance
and prepare leaders who shall take
ingenious solutions when facing
uncertainty and change in the future and
support the organisation’s success.
Our constant focus has been on
developing practices & policies that
help us achieve our long-term goals. We
adhere by our three rise pillars - Accepting
No Limits, Alternative Thinking and Driving
Positive Change, all while aspiring to be
one of best places to work for.
Against this background, we aim to
develop an organisation we can be
proud of and a culture that encourages
employees to rise to challenges and
where employees have a say in creating
their own working environment.

Majority of our workforce are permanent
employees. Considering this, we’re
including only our permanent employees
for the different indicators related to
Human Resources reported below.

Human Rights
At Mahindra Finance, we believe human
rights are indivisible and non-negotiable.
‘Dignity of the Individual’ is one of our five
core values. Discrimination, forced and
compulsory labour and child labor are
strictly prohibited. We also denounce
bribery or corruption in any form,
and our processes ensure that such
practices are strictly discouraged at all
levels. As a part of the M&M group, we
adhere to the principles on human rights
set forth by the UN Global Compact:
Principle 1: Businesses should
support and respect the protection of
internationally proclaimed human rights
Principle 2: Ensure that businesses are
not complicit in human rights abuses; and
Principle 10: Businesses should work
against corruption in all its forms,
including extortion and bribery

Labour Practices
We practice and endorse equal
opportunity employment and do not
discriminate on the basis of caste,

Material Aspects covered in this section:
• Human Rights • Talent Attraction & Retention • Employee Engagement • Diversity and Equal Opportunity

religion, gender or disability. We are
committed to providing a safe and
healthy work environment and ensuring
adherence to all labour legislations.
To ensure that we are aligned to a
common approach, which fosters a
transparent, fair and growth-oriented
work culture, our Human Resources
department implements norms, policies
and initiatives for all to imbibe. Along
with Mahindra & Mahindra, at Mahindra
Finance, we are committed to operate in
line with the principles of the UN Global
Compact on labour standards:
Principle 4: The elimination of all forms
of forced and compulsory labour;
Principle 5: The effective abolition of
child labour; and
Principle 6: The elimination of
discrimination in respect of employment
and occupation

Prevention of Sexual
Harassment
At Mahindra Finance, we ensure
that the work environment at all its
locations is conducive to fair, safe
and harmonious relations between
employees. We have ensured that
no employee is disadvantaged by way
of gender discrimination. We have
already implemented an appropriate
policy for our employees to facilitate
the prevention of sexual harassment,
which inter alia, sensitised all our
employees who are part of our redressal
mechanism and ensured that protection
is offered to them by the Company.

Diversity & Equal Opportunity
A Financial Services Sector Diversity Council is in place to harness the power of
diversity cutting across gender, physical abilities and race. The Diversity & Inclusion
Committee inducts, trains and influences employees to make them better prepared
to handle priorities. Few of the recent policies to enhance a culture of Diversity and
Inclusion are as follows:

Gender

Generation

Differently-abled

Encourage women
to come to work
by implementing
employee-friendly
leave policies for
maternity, paternity
and adoption.

Foster an
encouraging culture
for the younger
employees through a
favourable sabbatical
policy, and provision
of gym and sports
facilities.

Take conscious
efforts to recruit
differently-abled
candidates and
provide them a
conducive work
environment.

Talent Attraction and
Retention
At Mahindra Finance, we follow the
principle of equal opportunity in our hiring
procedures. We do not discriminate
on grounds of age, gender, colour,
race, ethnicity, language, caste, creed,
economic or social status or disability.
We value the diversity of the markets
in which we operate, and our hiring is
based on a similar principle that aims at
bringing the best of talents from across
backgrounds to our Company.
Recruitment and employee selection form
a major part of an organisation’s overall
resourcing strategies, which help identify
and secure people needed by it to survive
and succeed in the short to medium
term. Recruitment activities needs to be
responsive in this increasingly competitive
market for securing suitably qualified

and capable recruits at all levels; and,
most importantly to hire individuals
with the ability to fit into the culture
of the Mahindra Group. At Mahindra
Finance, we recognise this need and have
aligned our recruitment processes to
the Rise culture and its supplementary
competencies, which include:
Strategic Business Orientation
Leadership through Sustainability
Customer Focus
Innovation-led Transformation
	Result Orientation with Excellence in
Strategies of Execution
Leveraging Human Capital
Weaving Passion and Energy at Work
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During the entire process of recruitment,
the candidates are assessed at different
levels and aspects.

Skill and Knowledge: During the personal
interview round, a candidate is assessed
by a panel of interviewers, including
the hiring manager and HR, on the
knowledge gained through experience
and qualifications. The same is further
validated by the HOD in a second round of
discussion. All candidates are assessed
on The Rise Competency framework.

Behaviour Assessment: At Mahindra
Finance, we use behavioural Assessment
Tools for critical roles. These provide us
evidence of human attributes measured
and have been proven to be one of the
best predictors of performance when
used in the process of selection.

Employee Grade & Distribution Type
FY 13-14

FY 14-15

Total
Female 833

Male 13,171

Senior
Management

0

Middle
Management

Total
Female 835

Junior
Management

Male 15,368

Senior
Management

576

33

811

520

24

0
Junior
Management

26

12,727
Middle
Management

816

420

17

24

0

Senior
Management

Total employees 18,228
16,812

Total employees 16,203
14,822

Total employees 14,004

29

FY 12-13

(No. of employees)

Middle
Management

Total
Female 811

Junior
Management

Male 17,417

Employee Headcount (FY 14-15)
MIBL

87.83

Male

Employees who availed
parental leave in
FY 14-15

Employees who are
employed 12 months after
availing parental leave

Employees who returned
to work after availing
parental leave

Retention Rate of
employees who returned
to work after leave ended

34

21

29

85%

MIBL

7

5

7

100%

MRHFL

0

1

1

0%

41

27

37

90%

MMFSL

Employee Engagement
Employee Engagement is about emotional,
rational commitment of employees to
the organisation and their intent to stay.
At Mahindra Finance, active dialogue
platforms are organised to engage with
employees. Feedback garnered from such
platforms play a key role in the Company’s
decision making process. Employee
engagement activities cover aspects
like health, fun at work, women centric
programmes and community development
activities. These helps build camaraderie
and a sense of ownership, leading to
better performance.
Vrindavan: This is a day long carnival
organised to foster camaraderie among
employees and their family members.
There are various game stalls, food
stalls, and activities for kids, followed by
cultural performances by employees and
their family members.

Chunauti: Chunauti is an annual
cricket tournament conducted for the
employees of our Company across
zones. In this initiative, cricket matches
are played by members of different
branches.

Pratistha and Support Function Ki
Pratistha. We believe in the philosophy of
‘Growth as a Way of Life’ and encourage
employees to hone and better their
skills, aligning them to the organisation’s
development and attainment of goals.

M-Beats: M-Beats is a group that aims
to encourage employees to pursue
their passion towards music, thereby
enriching their work-life balance. With
M-Beats, Mahindra Finance seeks to
create a World of Music which brings
together employees from across the
Mahindra Group on a common platform.

Funday: Fun activities are organised
every month with team games for
rejuvenation and to facilitate interdepartmental bonding.
Through our employee engagement
activities, we have built a culture of
camaraderie, communication and care.

Rewards & Recognition: We take pride
in identifying potential performers and
recognising them for their extraordinary
performances. There are four
subdivisions of this scheme: Dhruvatara,
Territory Ki Pratistha, Region Ki

Talent Management

MMFSL
3.30

Female   

At Mahindra Finance, we understand the importance of Parental Leaves and various policies supporting this are in place.

(%)
MRHFL

12.16

43

Parental Leaves

FSS

778

In alignment with Rise Competencies,
we have created a competency-based
interviewing toolkit which allows for a
structured and consistent approach to
interviewing and an objective evaluation of
the candidate.

NURTURING TALENT

96.69

Female   

Our talent management processes aim to identify, assess and develop high performing talent. Once our employees have been identified
and assessed, we make them participate in a structured development programme to nurture them for future roles. They are then
integrated in various L&D initiatives, such as:

4.31

Male

95.68

Female   

Male

Junior Management

Middle Management

Drona lab assessment for field executives

Chanakya assessment for high performers

Think tank for management trainees

360-degree feedback

Courses affiliated to Harvard University for
management trainees

Chakrayuh experiential learning exercise for Chanakya qualified
workforce

Education assistance

Courses affiliated to Harvard University for management trainees
Education assistance programmes and allied coaching
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Male 67,592

Development Centres: Our Talent
Management Team continues to fuel
our goal of nurturing a proficient senior
management by absorbing all leaders
in the top three levels of administration,
across the Mahindra Group.
Think Tank: The programme aims to
develop young talent through structured
intervention based on the principles of
mentoring. It encourages Alternative
Thinking and gives an opportunity to
young talent in the organisation to work
on strategic projects sponsored by
the Steering Committee. The projects
are mentored by senior leaders who
provide valuable feedback and exposure.
It also helps these key employees hone
their coaching skills while grooming the
young talent pool of entrants - these
professionals are trained to improve
their skills of business writing, time
management, effective communication
and presentation. The winning team is
then assisted with a customised Individual
Development Plan to expedite learning.
Mahindra Finance Academy: The
Academy provides certifications like
the Branch Manager Certification,

Senior
Management

FY 13-14

Female 6,044

Junior
Management

Male 218,457

Diploma in Banking and Finance, which
is a government approval, in addition
to providing accreditations from
international institutions like the George
Washington University.
Chanakya: The Chanakya programme
helps develop high performing, high
potential talent through a blend of
various educational, vocational, general
management and specialised platforms
of national and international repute.
Qualifying employees, after assessment
are given 100% sponsorship to undergo
a course of their choice.
Manthan: Manthan is a mentorship
programme for high potential employees.
It connects employees to mentors in
the organisation who guide, support
and encourage them to perform better.
The initiative establishes a reciprocal
dialogue between mentors and mentees
to enhance collaborative learning and
enhancement of skills.

Health and Safety
At Mahindra Finance, we ensure that the
health and wellness of our employees
remains a priority. We conduct regular

Senior
Management

Female 50,049

Junior
Management

Male 920,299

health check-ups and awareness
sessions to spread the word of fitness
and well-being.
Access to healthcare is critical to ensure
wellbeing and the right mental attitude
and physical capacity while working. Our
focus is on creating an environment that
enables our employees to excel in their
performance at all times.
Active wellness steps initiated by any
organisation are an essential first step
in identifying and addressing chronic
diseases and helping employees lead
lives that are more productive. Ensuring
access to healthcare also helps minimise
absenteeism and enhance efficiency.
A total of 108 programmes were
conducted pan India under Aarogya, our
health and wellness calendar, based on
various themes, such as diabetes, renal
disease awareness, aids awareness,
cancer awareness, healthy lifestyles
and yoga.
No serious injuries were recorded for
FY 2014-15.

Female 		

Rate of new
hires leaving

Male

The Employee Value
Proposition for Mahindra
Finance is articulated as:
Growth is a Way of
Life | Employees are
Empowered | People
Matter

Turnover

Rate of new
hires joining

Female		

8

8.25

25
Rate of new
hires joining

24

42

38.84
Turnover

1.37

8.08

Rate of new
hires leaving

Male

Employee Value
Proposition
For a successful employer, a brand is
a clear employee value proposition
or EVP. The EVP defines what the
organisation would like to be associated
with as an employer and defines the ‘give
and get’ of the employment deal i.e. the
value that employees are expected to
contribute with the value that they can
expect in return. This EVP was released
pan-India on 1st November, 2013 across
all our offices.

4

2

4

0
Middle
Management

0.20

9

10
3

833

0
Middle
Management

FY 14-15

908,730
11,198

189,694

371
Junior
Management

(%)

FY 12-13

4,681

5,519

20

Middle
Management

Female 4,084

1,344

3,840

4,280
244

248
0
Senior
Management

23,245

FY 14-15

62,524

FY 13-14

Employee Attrition

25

(Training Manhours)

0.32

Learning and Development
FY 12-13

45

NURTURING TALENT

49,216

44

Turnover

Rate of new
hires joining

Female		

Rate of new
hires leaving

Male

Project ASPIRE
Project Aspire was a unique HR
intervention by Mahindra Finance to
provide growth opportunities to the
employees of its subsidiary Mahindra
Business Consulting Private Ltd. (MBCPL)
by transferring them to the parent
Company Mahindra & Mahindra Financial
Services Limited (MMFSL). Employees
were selected through a structured
assessment programme based on
meritocracy, transparency and fairness.
In FY 2014-15 total of 3,188 employees
qualified and became a part of MMFSL.
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SOCIAL PERFORMANCE
Management Approach
We believe that success is not only
measured by financial results but also
by customer satisfaction, employee
engagement, strong governance
practices and support to communities we
operate in. For us, organisational growth
and societal development are two sides
of the same coin.
We have been contributing 1% of our
Profit After Tax (PAT) towards Corporate
Social Responsibility (CSR) in a structured
manner since 2005 – long before it
became a mandate. Hence, we were
better prepared to shift to a higher gear
of 2% of three year average net profit as
prescribed by the guidelines laid down in
the New Companies Act, 2013.
We aim to create transformation in
rural India which is self-sustaining and
encourages growth-oriented communities
by empowering them to Rise. We believe
that to achieve this transformation,
it is necessary to empower these
communities in all aspects of life.
Empowerment is the key to the wellbeing of individuals, families and rural
communities, as well as for the overall
economic productivity of the country.
Through our Corporate Social
Responsibility (CSR) initiative, we work
towards empowering lives through
education, healthcare and environmental
change in rural India, touching lives
across the country. Our practices of CSR
use technology, partnerships and, more
importantly, expertise gained over the
years, to create a positive impact on the
community.

The various projects taken up under CSR
give us a chance to expend our manhours, money and material in social work
volunteering options.

CSR Resources Structure

As part of our Corporate Social
Responsibility (CSR) endeavours, we
actively implement projects and initiatives
for the betterment of the society,
communities, and the environment.

The Corporate Social Responsibility
Committee (‘CSR Committee’ Board
level) is responsible for formulating and
recommending to the Board, CSR policies
indicating the activities falling within the
purview of Schedule VII of the Companies
Act, 2013, to be undertaken by the
Company, to recommend the amount to
be spent on CSR activities presented by
the Financial Services Sector CSR Council
(‘FSS CSR Council’) and to monitor the CSR
Policy periodically. The FSS CSR Council is
supported by the CSR Secretariat at Head
Office made up of a Cross Functional Team
(CFT), Zonal CSR Secretariats at different
zones and the Regional CSR Secretariat at
various regions, for the implementation of
the approved projects.

Scope and Applicability

CSR Thrust Areas

This policy applies to all CSR activities
undertaken by all the employees of
MMFSL for the benefit of different
segments of the society.

The Company has identified CSR Thrust
Areas for undertaking CSR projects,
programmes, and activities in India. The
actual distribution of the expenditure
among these thrust areas will depend upon
local requirements determined by need
identification studies or discussions with the
local government, the Gram Panchayat or
NGOs. The Company shall give preference
to the local area and areas around which it
operates for CSR spending.

CSR Policy
At Mahindra Finance, we believe that
the actions of the organisation and its
community are highly inter-dependent.
Through constant and collaborative
interactions with stakeholders, MMFSL
strives to become an asset in the
communities where it operates.

Mission
Driving positive impact in communities
Objective of CSR Policy
The objective of this policy is to
continuously and consistently:
1.	Generate goodwill in communities
where MMFSL operates or are likely
to operate;
2.	Initiate projects that benefit
communities;
3.	Encourage an increased commitment
from employees towards CSR
activities and volunteering.

The Company’s revised CSR Policy as on
19th March, 2014, including the CSR
thrust areas, funding and allocation,
criteria for selecting projects and
implementing agencies and monitoring
mechanism, is available on our website
www.mahindrafinance.com/csr.aspx
Resources Structure
CSR Committee (Board level)
FSS CSR Council
HO CSR Secretariat (HO CFT)
Zonal CSR Secretariat (Zonal CFT)
Regional CSR Secretariat (Regional CFT)

Material Aspects covered in this section:
• Community Initiatives

The CSR Committee of the Board of Directors comprises the following:
Mr. Piyush Mankad (Independent Director)
	
Mr. Bharat Doshi (Non-Executive Chairman)
	
Mr. Uday Y. Phadke (Non-Executive Non Independent Director)
Mr. Ramesh Iyer (Managing Director)
In FY 2014-15 FSS CSR Council, Head Office CSR Secretariat, Zonal CSR Secretariat
and Regional CSR Secretariat members were:

FSS CSR Council
Mr. Vinay Deshpande
Dr. Jaideep Devare
Mr. Anuj Mehra

Head Office CSR Secretariat
Mr. Imtiyaz Isani
Mr. Nikhil Save
Mr. Vinod Nair
Ms. Shaily Singh
Mr. Vishal Bhanushali (Coordinator)
Additional Member (including subsidiaries)

Zonal CSR Secretariat
Zonal Manager
Zonal HR (Coordinator)
Zonal Accountant
Additional Member (including subsidiaries)
Regional CSR Secretariat
Regional Manager
Regional HR (Coordinator)
Regional Accountant
Additional Member (including subsidiaries)
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Number of CSR Initiatives FY 2014-15

Education and Skill
Development

Health

8
21

Activities

Technology Incubators

1
2

Employee Social Options
Programme (ESOP)

Environment

5
27

Projects

1
78,141
Project

Projects
Activities

Trees Planted

Rural Development

We believe in the importance of spending
our own time and effort in CSR initiatives.
Our Employee Social Options Programme
(Esops) is a volunteering programme
to facilitate those who work for us. It
co-ordinates and focuses employees’
activities on a range of initiatives in the
three focused areas of health, education,
and the environment, or local initiatives.
Based on the needs of the communities,
they ideate projects, construct annual
activity plans, implement initiatives and
monitor results.

Project



2

Enterprises
Supported

In all 6,257 volunteers
contributed 26,361
man-hours towards social
programmes.

Projects
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Esops Highlights

(No. of projects and activities conducted)

Gyandeep: Empowering lives for better education
resources
Our employees regularly visit municipal schools and provide children
with necessary resources. In FY 2014-15, our volunteers visited
municipal or government aided schools across India. During these visits,
the volunteers taught students, played games as well donated school
stationary, books and useful items to 1,427 beneficiary children.

Samantar: Empowering lives for better quality
life resources
People living in orphanages, old age homes often face a lot of challenges
in terms of their health and well-being. The purpose of our volunteers’
visits to such groups is to offer them support through spending quality
time as well as providing them with basic necessities. In FY 2014-15,
our volunteers reached 1,125 beneficiaries across ten states.

Sehat: Empowering lives with better health
assessment
CSR Expenditure by Focus
Area FY 2014-15

CSR Expenditure

(` lacs)

No. of ESOP volunteers
and man-hours
26,361

1
21,437

2

Technology Incubators

ESOP Man-hours

6,257

3,312

723

FY 12-13

Environment

FY 13-14

Health
Skills Development & Livelihood
Enhancement
Rural Development

FY 12-13

Education

569

26

4,767

24

FY 13-14

33

14,808

2,488

12

Others

Mahindra Finance organises free health check-up camps pan India
for the underprivileged population covering facilities for therapies
like diabetes, osteoporosis and eye check-ups. Free diagnostics and
medicines were provided for consultation and health procedures. A
group of highly qualified and well experienced doctors and medical staff
conducted these camps. In FY 2014-15, these health camps served
5,020 beneficiaries.

FY 14-15

2

(%)

FY 14-15
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ESOP Volunteers

Jeevandaan: Empowering lives with lifesaving
resources
We organise blood donation camps across regional offices every
year. These campsenable us to help others, especially children
suffering from thalassemia, patients undergoing chemotherapy
treatment and patients admitted to various hospitals in the towns
we have a presence in. The blood donation drives have active
participation not only from employees but also from our stakeholders
like dealers, customers and vendors. This year saw the collection of
643 units of blood. The Company also donated ambulances to seven
NGOs across India with the objective to provide medical facilities at
the doorstep for needy people staying in rural India.
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Education
Education is the key to transforming
lives. When we address the problems
that plague education, we resolve
multiple issues and help in the
realisation of long-term goals for people.
Education is thus an important thrust
area of our CSR programme.

Nanhi Kali
Instituted in 1996 by the K. C. Mahindra
Education Trust, in partnership with the
Naandi Foundation, Project Nanhi Kali
makes primary education accessible
to the girls of economically backward
communities in India. Today, the Project
works to change the lives of girls in
nine states: Maharashtra, Andhra
Pradesh, Chhattisgarh, Karnataka,
Delhi, Rajasthan, Tamil Nadu, Madhya
Pradesh and Haryana and in 30 districts

Girls attending a classroom session

across India. In addition to facilitating
academics, Nanhi Kali also caters to
fulfilling other requirements like procuring
uniforms, schoolbags and stationery.
This comprehensive nature of the

project helps keep the dropout rates in
check. Nanhi Kalis are selected based
on multiple aspects such as the family
income, parents’ educational and social
background and the child’s aptitude.

Supporting girl child education through Nanhi Kali
CHALLENGE
In many parts of India, the arrival of a baby girl is looked upon as an economic burden. It is hardly surprising that many families in India
don’t see the point in investing in their girls’ education. Government of India statistics reveal that at primary school level, over 45% of
girls drop out of school, and this figure increases to over 73% by the time the child has reached class 10.

INTERVENTION
Successful education of the girl child has been repeatedly acknowledged as an effective mechanism to break this inter-generational
cycle of poverty, social norms, myths and social evils. The Nanhi Kali programme, managed by K.C. Mahindra Education Trust and
Naandi Foundation is a comprehensive sponsorship created to take care of a range of educational requirements for the girl child,
providing academic support that enables them to make a success of their schooling experience and material support. Our
Nanhi Kalis also receive academic support through after school hours called the Academic Support Centre to bridge the gaps in
learning and enable children to attain grade-specific competency levels. The team also works closely with parents and the community
to sensitise them on gender equity, the importance of education and changes they will witness in Nanhi Kalis with education. This is
essentially done to ensure that the Nanhi Kalis do not drop out of school.

IMPACT
In FY 2014-15, Mahindra Finance supported the education of 5,305 girls in low-literacy urban, rural and tribal areas, independently.
With such support, Nanhi Kali is a resounding success with an increase in learning outcomes by 10% and dropout rates being
curtailed to less than 10%.

Students of Mahindra Pride School on the job training

Mahindra Pride School
Since 2007, Mahindra Pride Schools
help transform the lives of youth from
socially and economically disadvantaged
communities by providing livelihood
training. The school is meant exclusively
for youth (18-25 years) and offers equal
opportunity for men and women, with
a focus on rural youth. In FY 2014-15,
Mahindra Finance has supported three
schools in Pune, Chennai & Patna which
have trained 2,000 youth.

Support for Mumbai Public
Schools
Mahindra Finance, in partnership with
the Naandi Foundation, is supporting five
Mumbai Municipal Schools to provide
quality education in English.
	17% increase in enrollment numbers
	35% increase in government teacher
recruitment
	Successful formation of School
Management Committees (SMCs) in
five schools, one of the key provisions
of Right to Education (RTE)

Mahindra Finance
Scholarship
We support students from graduate
college and MBA institutes, in
collaboration with K.C. Mahindra
Education Trust. Over 2,000 scholarships
have been awarded to underprivileged
students.

K. C. Mahindra UWC
Scholarship
The K. C. Mahindra UWC Scholarships
are specially instituted for aspiring
students within the age bracket of 16 to
18 years. The awardees benefit from the
exposure to invigorating concepts such as
international education, shared learning
and community service, at the United
World Colleges. In FY 2014-15, Mahindra
Finance supported one student with the K.
C. Mahindra UWC Scholarship.

Mahindra Namaste
Scholarship
Namaste Scholarship is given to
economically disadvantaged youth to
study at Mahindra Namaste Pvt. Ltd.
In FY 2014-15. Mahindra Finance
has supported 650 youth with this
scholarship.

The awardees benefit from the exposure to invigorating
concepts such as international education, shared
learning and community service, at the United
World Colleges (UWC).
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Skill Development and
Livelihood Enhancement

Hunnar - Vocational Training

Financial Literacy

Mahindra Finance, through Hire-Train-Deploy (HTD) Model,
has trained 160 unemployed educated youth to make them
employable. The two weeks training program is focused on Financial,
Communication, Sales and Interpersonal Skills to make unemployed
youth employable. Mahindra Finance started the pilot project in
Tamil Nadu, in collaboration with NGOs. Out of total youth trained,
88 candidates have already received employment opportunities.

Mahindra Finance is distributing a Financial Literacy Education
Kit for school students in order to inculcate habit of saving from
childhood. The kits will be in Hindi/ English and also contain a
piggy bank, a daily expenses diary and a game aimed at financial
literacy amongst other school items.

Health

Lifeline Express

We aim to transform significantly rural
India and help create self-sustaining
communities and encourage their
growth. Such a transformation requires
empowerment of the people in all
aspects of life, including health. With
basic requirements such as food, water
and shelter being difficult to acquire in
rural India, access to medical support is
a distant dream for the underprivileged.
Our efforts are dedicated to bringing
basic healthcare to the poor and those
living in secluded areas of the country.

The world’s first hospital on rails, Lifeline
Express is a comprehensive project
aimed at providing free medical services
to financially weaker and geographicallyremote sections of our society. It
comprises five fully air-conditioned
coaches and is equipped with the latest
medical devices to provide the best
possible services and treatment.
Even today, a large chunk of our
population grapples with poverty,
making it difficult for them to avail
medical services. Our efforts bring basic
healthcare to the poor and secluded
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areas of our country. Lifeline Express
helps us realise these goals. The Impact
India Foundation manages the service
with support from the Ministry of Indian
Railways and the Ministry of Health and
Family Welfare.
The Lifeline Express project in Motihari,
Bihar, was the 12th Lifeline Express
project sponsored by the Mahindra
Group and treated disablements like
cataract, hearing loss, dental problems
and epilepsy. This project recorded 69
Esops volunteers who contributed over
2,352 man-hours.

Lifeline Scorecard | Motihari
No. of patients
who visited OPD
Cleft Lip

Kits distributed to students by Esops volunteers

Project Vijay Vidharbha
CHALLENGE
Agriculture is the backbone of the economy in the Vidarbha region, Maharashtra. The Wardha district in this region is dominated by
cotton farming. When the rains are plentiful and prices are high; cotton can provide farmers with a substantial profit. But often the
rains are bad and prices are low. To grow their cotton, many farmers rely on inorganic fertilisers and pesticides. These chemicals
pollute the soil and nearby streams and rivers. Given their high cost, they also cut into the farmer’s profits. In addition, uncertain
and scanty rainfall and over-reliance on cotton has depressed farmer income and created mounting debt throughout the region. This
agrarian distress also leads to farmer suicides. Vidarbha is home to approximately 3.4 million cotton farmers, and 95% of them are
struggling with significant debt.

Patients who received
other services

Patients who
were operated

17

6

NA

11

Ear

740

456

204*

80

Eye

3,204

2,433

NA

771

Epilepsy

234

37

201**

NA

Dental

737

NA

62**

675***

4,936

2,932

467

1,537

Total
Vocational training program in progress

Patients who received
only consultation

* Patients who received hearing aids
** Patients who received counselling and medicines
*** Patients who were treated with dental procedures like scaling, filling and extraction

Ambulance Donation
Mahindra Finance donated ambulances to 7 NGOs across Uttar
Pradesh, Maharashtra, Gujarat, Tamil Nadu, Kerala, Haryana
and West Bengal, to provide medical facilities at the doorstep for
those in need.

Beneficiary Speak
“My father was truly happy post my
treatment. I now look like other girls, and
no one will tease me.”
-M
 uskan Ram Narayan Thakur, Student,
received cleft lip surgery

INTERVENTION
In collaboration with the Naandi Foundation, Wardha Family Farming project worked towards small farmer prosperity through
sustainable agriculture in Wardha district (in Vidarbha region), Maharashtra. The project helps farmers earn sustainable high profits
from fruit orchards such as pomegranate crop, and implementation of biodynamic agriculture that improve soil fertility, decrease input
costs and provide a reliable market. The project also has farmer trainers who will monitor pomegranate farming in his/her village and
train other farmers. Farmers receive four-day intensive training by a panel of biodynamic farming experts; including 20 hours of field
practice – pitting, composting, bio-inoculant preparations and pruning.
*Indian Journal of Psychiatry, Apr-Jun 2008

Swachh Bharat Swachh Vidhyalaya

Mr. Vinay Deshpande (CPO) handing over the keys of ambulance to
beneficiary

The Mahindra Group supports the Prime Minister’s Clean India
campaign or the Swachch Bharat Swachh Vidhyalaya initiative. As
an active participant, the Mahindra Group aims to construct over
5,000 toilet blocks for girls in government schools across India in
13 states.
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Environment
Due to the population explosion, climate
change and poor environmental policies,
several species are facing the threat
of extinction. Not only does this have
a negative effect on the food chain,
but also on the livelihood of millions
who depend on the monsoons for their
agricultural output.

Project Hariyali
The Indian subcontinent has been
extensively explored in terms of
biodiversity over the years. Due to
population explosion, climate change
and poor environmental policies, several
species are facing the threat of extinction.
Not only does this affect the food chain,
but also the livelihood and the culture of
millions of Indians who depend on local
biodiversity in rural India.

Project Hariyali has been our endeavour
towards nurturing biodiversity. Mahindra
Hariyali was launched by the Mahindra
group in 2007, with the aim to add one
million trees to India’s green cover every
year by the group companies collectively.
During the reporting period, we planted
78,141 trees, against a target of
68,000 trees, through the combined
efforts of the employees and community
partners. Since the launch of the project
in 2007, we have planted over 336,594
saplings across India.

SOCIAL PERFORMANCE

Project Haryali
Statistics FY 2014-15

Total

78,141
Trees planted

Technology Incubators
Supporting Incubation
Centres

Mahindra Finance is supporting two
Incubation Centres: SustainEarth and
Sickle Innovation through DST certified
partners. SustainEarth is involved in
making available innovative and affordable
bio-gas technology. Sickle Innovation aims
at improving farming design for cotton
and sugarcane harvesters. Both the
projects are aimed at improving lives in
rural areas.

The number of trees planted turned out
to be 10% above the targeted number
which gave a sense of achievement to the
volunteers. To maintain the sustainability
of these saplings we conducted tree
plantation drives in the colleges/
schools/orphanage premises where
the community feels responsible and
nurtures the saplings.

GauGas being used by a rural household

a) Health problems due to lack of
access to clean fuel
This was addressed by supporting an
enterprise named SustainEarth, which
created a unique low-cost bio-gas
technology usable by households. A novel

Cotton picking in the farm

Esops volunteer planting a tree

Technology
Business
Incubator
Villgro

Incubatee/
Social Enterprise
SustainEarth
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Beneficiaries
Rural Household

Mahindra
Finance
Technology
Business
incubator

Centre for Innovation
Incubation &
Enterpreneurship(CIIE)

biogas system has been developed–
GauGas, by SustainEarth, which is
comfortable, clean and economical for
firewood users and is reliable, accessible
and affordable for LPG consumers. Their
beneficiaries are those rural households
with cattle. GauGas comes with a biogas
system, gas piping and a stove. GauGas
takes in animal waste, processes it into
high-grade gaseous clean fuel and rich
organic fertiliser. The product is presently
in the beta stage testing where the
prototype is installed at user’s place to
gain insights and further improve. The
present product works with around 70%
reliability. The product will be launched
later in 2015.

b) Low productivity of agriculture
due to labour shortage
The intention was to empower farmers
with newer and innovative technologies
at low cost to improve productivity
through farm mechanisation. To address
this, we supported Sickle Innovations,
an enterprise that had created a highly
innovative cotton harvesting machine,
that was suitable for farmers with small
land holdings, and helped increase their
profits significantly. The majority of farm
equipment is designed for large farms.
This cotton picking machine is a handheld
machine that can pick at least twice the
cotton picked by people per day with
almost no health issues for the user.

Incubatee/Social
Enterprise Sickle
Innovations

Beneficiaries
Small Farmers

Beneficiary testimonial
Mr. Krishna Reddy, Pilot Plant
user, Thanapalli Village, near
Tirupati, Andhra Pradesh, says,
“Biogas saves us money on costly
fuel like LPG or firewood that we
have to cut and store for boiling
water, animal feed and milk in our
dairy farm. This GauGas model
is free of civil construction and
pumps gas to a distance. We need
more units for domestic use also,
so, we will plan for more units if
this plant works reliably for a few
more months.”

Farmer testimonial
A cotton picker using the machine
said, “The cotton looks cleaner
when picked with the machines.
It takes some time for the user
to get used to the machine, but
simplifies work drastically. Also,
the price should not be a problem
as long as the machine works.”
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My wada (ancestral home) has been
a home to my family for decades. The condition
of the house was deteriorating, and we would face
innumerable difficulties during the rainy season. My family
consists of my wife and two kids. My son is learning computer, and
my daughter is married and is now living in South Korea. However,
due to the poor conditions of my house and improper facilities, her
husband doesn’t allow her to visit my house. I, being an honest and
hard-working farmer, faced tremendous difficulties in getting
a home loan because financial institutions failed to
analyse rural income.
However, Mahindra Home Finance came to my village for a Gram Sabha, and I instantly knew
that they will be willing to help me out. Mahindra Home Finance understood the emotions I had
attached with my Wada especially since my father and uncles used to stay here before me, and
I grew up in this house.
Now, I am the happiest man in the world. My son-in-law and daughter do visit here after the house
was constructed. My son is doing well in his studies and is able to focus on his studies without
having to worry about the deteriorating condition of the house that will be his one day. I am forever
grateful to Mahindra Home Finance for transforming my life and helping me realise my dream.
When the house was being constructed, Mahindra Home Finance customer manager
and technical officer visited the site for a routine check. They were shocked to see Mr. Labade
doing manual labour and constructing his house. On seeing this, our CM inquired why he was
doing it himself. Mr. Labade’s answer has ever since been stuck in the memory of our
CM and Technical Officer. He politely replied, “When your company
(Mahindra Home Finance) can think of the dreams of villagers of owning a home,
why can’t I work to complete the dream of my own home.

GENERAL STANDARD DISCLOSURES
General
Standard
Disclosures

Page Number (or Link)

STRATEGY AND ANALYSIS
G4-1
Pg. 2-3, Mahindra Finance Annual Report Pg. 108 - 116
G4-2
Pg. 19-20, 24-26
ORGANISATIONAL PROFILE
G4-3
Pg. 4
G4-4
Pg. 6-7, 33
G4-5
Pg. 5
G4-6
Pg. 9
G4-7
Pg. 6-7, 12
G4-8
Pg. 4-7, 24-25
G4-9
Pg. 4-7, 28.
For further details pl. refer our annual report - www.mahindrafinance.com/annualreports.Aspx
G4-10
Pg. 40-45
G4-11
Not applicable: As there are no unions, no collective bargaining agreements exist.
G4-12
Pg. 30
G4-13
Pg. 4-5
G4-14
Pg. 32-35
G4-15
At back of last cover page with logos
G4-16
Pg. 16-17
IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES
G4-17
Pg. 4-5, 7
G4-18
Pg. 18-19
G4-19
Pg. 17-18
G4-20
Pg. 18-19
G4-21
Pg. 18-19
G4-22
No re-statements in the report
G4-23
Pg. 4-5, 17-20
STAKEHOLDER ENGAGEMENT

Mr. Bhagwan Labade, Erode, Tamil Nadu – Home Loan customer

G4-24

Pg. 17-20

G4-25

Pg. 17-20

G4-26

Pg. 17-20

G4-27

Pg. 17-20
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Page Number (or Link)

DMA and
Indicators

Page Number
(or Link)

REPORT PROFILE

MATERIAL ASPECT: EMISSIONS

G4-28

Pg. 4

G4-DMA

Pg. 36

G4-29

Pg. 2, February 2015

G4-EN15

Pg. 36

G4-30

Annual

G4-EN16

Pg. 36

G4-31

Pg. 5

G4-EN17

Pg. 36

G4-32

Pg. 4, Back Cover, Pg. 57-61

MATERIAL ASPECT: COMPLIANCE

G4-33

Pg. 64-65

G4-DMA

Pg. 15-16

GOVERNANCE

G4-EN29

Pg. 16

G4-34

CATEGORY: SOCIAL

Pg. 14-16, 24-26

Identified Omission(s)

ETHICS AND INTEGRITY

SUB-CATEGORY: LABOR PRACTICES AND DECENT WORK

G4-56

MATERIAL ASPECT: EMPLOYMENT

Pg. 6,8,14-16

SPECIFIC STANDARD DISCLOSURES
DMA and
Indicators

Page Number
(or Link)

Identified Omission(s)

Reason(s) for
Omission(s)

G4-DMA

Pg. 40-41

G4-LA1

Pg. 45

G4-LA2

Mahindra & Mahindra
Financial Services Limited
Annual Report 2014-15:
Pg. 129, 192

G4-LA3

Pg. 43

Explanation for
Omission(s)

CATEGORY: ECONOMIC
MATERIAL ASPECT: ECONOMIC PERFORMANCE

G4-DMA

Pg. 28-29

G4-EC1

Pg. 29

G4-EC2

Pg. 29

G4-EC4

No financial assistance
received from the
Government and
the Government has
no presence in the
shareholding structure.
Pg.24-25, 32-33, 46-47

G4-EC8

Pg. 33-35

G4-DMA

Pg. 40,44

G4-LA9

Pg. 44

G4-LA10

Pg. 42, 44-45

G4-LA11

All employees (100%)
are part of the
formal Performance
Management System.

G4-EN1

Pg. 37-38

G4-DMA

Pg. 16, 40-41

G4-HR1

We do have a Policy
on Human Rights in
Economic Decision
Making, however we do
not carry out screening
for the human rights.

Total number &
The information is
percentage of significant currently unavailable
agreement and contracts
have gone human rights
screening.

G4-HR2

We don’t have a specific
training program on
Human Rights but during
induction process and
awareness on code
of conducts elements
of Human Rights are
communicated to
employees.

Total hours of employee
training on human rights
policies & procedures

MATERIAL ASPECT: ENERGY

G4-DMA

Pg. 36

G4-EN3

Pg. 37

G4-EN4

Not Applicable

G4-EN5

Pg. 37-38

Total training manhours
has been accounted and
reported.

MATERIAL ASPECT: INVESTMENT

MATERIAL ASPECT: MATERIALS

Pg. 36

Average Training Hours
per Employee

SUB-CATEGORY: HUMAN RIGHTS

CATEGORY: ENVIRONMENTAL
G4-DMA

Rate of new employee
hires and employee
turnover by age group

MATERIAL ASPECT: TRAINING AND EDUCATION

MATERIAL ASPECT: INDIRECT ECONOMIC IMPACTS

G4-DMA

Reason(s) for
Omission(s)

Energy consumption
outside of the
organisation

The Standard Disclosure
or part of the Standard
Disclosure is not
applicable

The organisation
is a service based
industry with no
energy consumption in
downstream operations.

The information is
currently unavailable

Explanation for
Omission(s)
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Page Number
(or Link)
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Identified Omission(s)

Reason(s) for
Omission(s)

Explanation for
Omission(s)

MATERIAL ASPECT: NON-DISCRIMINATION

G4-DMA

Pg. 40-41

G4-HR3

No incidents occurred
during the reporting
period.

DMA and
Indicators

Page Number
(or Link)

G4-SO4

Pg. 14 - 15
Anti-corruption training is
provided to all employees
during induction. Every
year senior management
and middle management
are required sign their
declaration to adherence
to the Code of Conduct.

G4-SO5

There have been no
reported incidents of
corruption

MATERIAL ASPECT: FREEDOM OF ASSOCIATION AND COLLECTIVE BARGAINING

G4-DMA

Pg. 40-41

G4-HR4

Not Applicable

The Standard Disclosure
or part of the Standard
Disclosure is not
applicable

As there are workmen
or unions, no collective
bargaining agreements
exist.

MATERIAL ASPECT: CHILD LABOR

G4-DMA

Pg. 40-41

G4-HR5

Pg. 40-41

Pg. 16

G4-SO6

We did not give any
financial and in-kind
contributions to political
parties, politicians and
related institutions.

MATERIAL ASPECT: FORCED OR COMPULSORY LABOR

G4-DMA

Pg. 40-41

G4-HR6

Pg. 40-41
Pg. 40-41

G4-HR7

Data not available

Reason(s) for
Omission(s)

Explanation for
Omission(s)

Training on anticorruption policies and
procedures

The information is
currently unavailable

Currently, we do not track
anti-corruption training
data.

MATERIAL ASPECT: COMPLIANCE

MATERIAL ASPECT: SECURITY PRACTICES

G4-DMA

Identified Omission(s)

MATERIAL ASPECT: PUBLIC POLICY

G4-DMA

Percentage of security
personnel trained in
organisations human
rights policies.

The information is
currently unavailable

G4-DMA

Pg. 15-16

G4-SO8

Pg. 16

SUB-CATEGORY: PRODUCT RESPONSIBILITY
MATERIAL ASPECT: PRODUCT AND SERVICE LABELING

MATERIAL ASPECT: INDIGENOUS RIGHTS

G4-DMA

Pg. 32-34

G4-PR5

Pg. 19,34

G4-DMA

Pg. 40-41

MATERIAL ASPECT: MARKETING COMMUNICATIONS

G4-HR8

No incidents occurred
during the reporting
period.

G4-DMA

Pg. 32-34

G4-PR6

The organisation is
not engaged in sale
of banned or disputed
products.

G4-PR7

Pg. 34

MATERIAL ASPECT: ASSESSMENT

G4-DMA

Pg. 40-41

G4-HR9

Data not available

The information is
currently unavailable

Currently, we do not carry
out explicit human rights
reviews.

SUB-CATEGORY: SOCIETY
MATERIAL ASPECT: LOCAL COMMUNITIES

G4-DMA

Pg. 46-49

G4-SO1

Pg. 48-55

G4-SO2

There are no operations
with significant impact on
local communities
Pg. 14-16

G4-SO3

Data not available

G4-DMA

Pg. 32-33

G4-PR8

Pg. 32

MATERIAL ASPECT: COMPLIANCE

MATERIAL ASPECT: ANTI-CORRUPTION

G4-DMA

MATERIAL ASPECT: CUSTOMER PRIVACY

Percentage of operations The information is
assessed for risks related currently unavailable
to corruption.

Currently, we do not
conduct risk analysis
related to corruption.

G4-DMA

Pg. 32-33

G4-PR9

We do not have any
fines for non-compliance
with laws & regulations
concerning provision
and use of products &
services.
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Glossary and Abbreviations

Principle

Description

Principle 1

Businesses should conduct and govern themselves with Ethics, Transparency and Accountability

14-16

ABCI

Association of Business Communicators of India

HR

Human Resources

Principle 2

Businesses should provide goods and services that are safe and contribute to sustainability
throughout their life cycle

30-35

AIDS

Acquired Immunodeficiency Syndrome

HRD

Human Resource Development

BoP

Bottom of the Pyramid

ICT

Information, Communication, and Technology

Principle 3

Businesses should promote the wellbeing of all employees

40-45

CaPS

Customer as Promoter Score

INR

Indian Rupee

Principle 4

Businesses should respect the interests of, and be responsive towards all stakeholders,
especially those who are disadvantaged, vulnerable and marginalised

19-26
46-55

CO2

Carbon Dioxide

IT

Information Technology

Principle 5

Businesses should respect and promote human rights

40-41

CDP

Carbon Disclosure Project

KCMET

K. C. Mahindra Educational Trust

Principle 6

Business should respect, protect, and make efforts to restore the environment

CEO

Chief Executive Officer

KCPL

Karvy Computershare private Limited

Principle 7

Businesses, when engaged in influencing public and regulatory policy, should do so in a
responsible manner

15-17

CGC

Corporate Governance Cell

LTV

Loan-To-Value

CFO

Chief Financial Officer

MAS

Mahindra Arogya Suraksha

Principle 8

Businesses should support inclusive growth and equitable development

32-35,
46-55

CII

Confederation of Indian Industry

MBCSPL

Mahindra Business & Consulting Services Private Limited

CIO

Chief Information Officer

MD

Managing Director

CPCB

Central Pollution Control Board

MIBL

Mahindra Insurance Brokers Ltd.

CRISIL

Credit Rating & Information Services of India Limited

MLS

Mahindra Sampoorna Suraksha

CSR

Corporate Social Responsibility

MMFSL

Mahindra & Mahindra Financial Services Limited

DJSI

Dow Jones Sustainability Index

MRHFL

Mahindra Rural Housing Finance Ltd.

DNA

Data Not Available

MSS

Mahindra Sampoorna Suraksha

EMI

Equated Monthly Installment

NAPCC

National Action Plan on Climate Change

Esops

Employee Social Option Scheme

NBFC

Non-Banking Financial Companies

FICCI

Federation of Indian Chamber of Commerce and
Industry

NGO

Non Governmental Organisation

FIDC

Finance Industry Development Council

NIS

Not in Scope

FSS

Financial Services Sector

PAT

Profit After Tax

FTM

First Time Managers

RBI

Reserve Bank of India

GDP

Gross Domestic Product

RO

Regional Offices

GHG

Greenhouse Gas

ROI

Return On Investment

GJ

Giga Joules

SEBI

Securities and Exchange Board of India

GEB

Group Executive Board

SIAM

Society of Indian Automobiles Manufacturers

GRI

Global Reporting Initiative

SEBI

Securities and Exchange Board of India

HHD

Hand Held Device

TAT

Turnaround Time

HO

Head Office

UNDP

United Nations Development Program

Principle 9

Businesses should engage with and provide value to their customers and consumers in a
responsible manner

Page No.

36-38, 54

24-26
32-35
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INDEPENDENT LIMITED ASSURANCE STATEMENT
Mahindra Financial Services Limited
To the Management
of Mahindra Financial
Services Limited
KPMG India was engaged by Mahindra
Financial Services Limited (Mahindra
Finance or the company) to provide
independent limited assurance on their
Corporate Sustainability Report (‘the
Report’) for the Financial Year (FY)
2014 -15.

Assurance Standards
We conducted our work in accordance
with requirements of ‘Limited
Assurance’ as per ‘International
Federation of Accountants’ (IFAC)
International Standard for Assurance
Engagements [ISAE 3000, Assurance
Engagements Other than Audits
or Reviews of Historical Financial
Information].

Scope of our Assurance
Engagement
Our scope of assurance included data
and information on material aspects
and performance thereof for the period
of 01 April, 2014 to 31 March, 2015
based on Global Reporting Initiative’s
(GRI) G4 Guidelines as listed below:

General Standard
Disclosures:
	Strategy and Analysis (G4 1)
	Organizational Profile (G4 3 – G4 16)
	Identified Material Aspects and
Boundaries (G4 17 – 23)

	Stakeholder Engagement (G4 24 –
G4 27)
	Report Profile (G4 28 – G4 33)
	Governance (G4 34)
	Ethics and Integrity (G4 56)

Specific Standard Disclosures
	Economic
	
	Economic Performance (G4 EC1
- 2, G4 EC4), Indirect Economic
Impacts (EC8)
	Environment
	Material (G4 EN1), Energy (G4
EN3, G4 EN5), Water (G4 EN8),
Emissions (G4 EN15 – G4 EN17)
	Social
	Labour Practices and Decent Work
	Employment (G4 LA1, G4 LA3),
Training and Education (G4 LA9,
G4 LA11)
	Society
	Local Communities (G4 SO1)
	Product Responsibility
	Product and Service Labeling (G4
PR5, G4 PR7)
The report covered the regional offices
of Mahindra Financial Services Limited
mentioned in the report and subsidiary
companies namely Mahindra Insurance
Brokers Limited (MIBL) and Mahindra
Rural Housing Finance Ltd. (MRHFL).

Specific Limitations and
Exclusions
Our assurance process had the following
limitations and exclusions:

	Verification of data or information
related to Mahindra Finance’s
financial performance, sourced from
its audited annual report for the
financial year 2014-15
	Verification of data and information
outside the reporting period
mentioned in the scope
	Verification of any statement
indicating intention, opinion and/or
belief by Mahindra Finance
	Verification of data or information
other than what is covered in the
scope of assurance
	Mahindra Finance USA, LLC, some
regional offices and all the branch
offices are excluded from the scope
or assurance

Main Elements of our
work
Our work included a range of evidencegathering procedures including:
	Review of stakeholder consultation and
materiality assessment framework
adopted by Mahindra Finance
	Assessment of systems for data
collection and reporting of the
general standard disclosures and
specific standard disclosures of
material aspects as listed in the
assurance scope
	Interaction with the senior
management to understand the
sustainability context and roadmap
	Verification visits to corporate office
of Mahindra Financial Services

Limited (MFSL), Mahindra Insurance
Brokers Limited (MIBL) and Mahindra
Rural Housing Finance Ltd. (MRHFL)
in Mumbai and MFSL regional offices
in Pune and Thane.
	Desk review of the six months data
for all the companies and regional
offices included in the scope of
reporting.
	Testing of sample data and the
supporting evidence through a risk
based approach
	Review of the report to ensure
that there is no misrepresentation
of disclosures as per scope of
assurance and our findings

Conclusions
Based on the review of work performed
and with reference to the scope and
limitations mentioned above, nothing
has come to our attention that causes
us to believe that the sustainability data
and information presented in the Report
are not fairly stated in accordance with
Sustainability Reporting Guidelines GRI
G4, application level Core.

Key Observations
Without affecting the conclusions
presented above, we would like to
highlight the following:
	Sustainability is driven from the
top with a defined sustainability
organization structure
	It is recommended that Mahindra
Finance evaluate the materiality
of employee health and safety,
particularly that of the field staff
	Materiality and stakeholder analysis
with done with inputs from the senior
management. It is recommended

that direct inputs of stakeholders be
considered for identifying material
issues

Independence
The assurance was conducted by a
multidisciplinary team which included
professionals with suitable skills and
experience in auditing environmental,
social and economic information in line
with ISAE 3000 standard. Our work
was performed in compliance with the
requirements of the IFAC Code of Ethics
for Professional Accountants, which
requires, among other requirements,
that the members of the assurance
team (practitioners) as well as the
assurance firm (assurance provider)
be independent of the assurance client
with respect to scope of this assurance
engagement. The Code also includes
detailed requirements for practitioners
regarding integrity, objectivity,
professional competence and due care,
confidentiality and professional behavior.
KPMG has systems and processes in
place to monitor compliance with the
Code and to prevent conflicts regarding
independence.

Management’s
Responsibility
Mahindra Finance is responsible
for developing the Report contents
and for identification of material
sustainability issues, establishing and
maintaining appropriate performance
management and internal control
systems and derivation of performance
data reported. This report is made
solely to the Management of Mahindra
Finance in accordance with the terms
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of our engagement and as per scope
of assurance. Our work has been
undertaken so that we might state
to Mahindra Finance those matters
for which we have been engaged to
state in this report and for no other
purpose. To the fullest extent permitted
by law, we do not accept or assume
responsibility to anyone other than
Mahindra Finance for our work, for this
report, or for the conclusions expressed
in this independent assurance report.
By reading this assurance statement,
stakeholders acknowledge and agree
to the limitations and disclaimers
mentioned above.

Santhosh Jayaram
Director
KPMG, India
14th December 2015

NOTES

NOTES
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NOTES

Helping realise aspirations of over 3.6
million customers

CRISIL AA+/ Stable rating reaffirmed to
Company’s Long-term Debt Instruments
and Bank Facilities and CRISIL A1+ to
Company’s Short-term Debt and Bank
Loans.

Received Commendation Certificate
for Significant Achievement from CII
ITC Sustainability Awards 2013 CII ITC
Centre of Excellence for Sustainable
Development, India in Category A (annual
turnover of ` 2,000 Crores).

Only Indian company from the BFSI
sector to be included in the RobecoSAM
Sustainability Yearbook 2015

Member of Dow Jones Sustainability
Index – Emerging Markets for two
consecutive years

First Indian NBFC to be included in the
Carbon Disclosure Leadership Index
2014.

Supported 6,305 girl children through
Nanhi Kali in FY 2014-15

Planted over 78,141 saplings across
India in FY 2014-15

6,257 Esops volunteers contributed
26,367 man-hours towards social
programmes

Mahindra & Mahindra Financial Services Limited
4th Floor, Mahindra Towers,
Dr. G. M. Bhosale Marg, P. K. Kurne Chowk, Worli,
Mumbai - 400 018
www.mahindrafinance.com

This report has been printed on environment friendly paper
This report is prepared adhering to ‘In Accordance – Core’ option of latest GRI G4 guideline and has undergone Materiality Disclosure Service Check by GRI.
This report has also been externally assured by KPMG. All figures in this report are as on 31st March, 2015.

